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Lampiran 1 : Kuesioner Penelitian

KUISIONER PENELITIAN

PENGARUH TECHNOLOGY FACTORS TERHADAP KNOWLEDGE SHARING

DAN FIRM INNOVATION CAPABILITY

(Studi kasus pada UKM Bordir Kabupaten Pasuruan)

I. Identitas Responden

1. Nama Pemilik    :

2. Umur :………………. Tahun

3. Jenis Kelamin    :  (    ) Perempuan                (    ) Laki-laki

4. Pendidikan         : (     ) SD                             (     ) SMP

(     ) SMK/SMA                (     ) D3/S1/S2

5. Nama UKM        :

6. Lama Beroperasi :

II. Petunjuk Pengisian

1. Jawab semua pernyataan dengan jujur.

2. Beri tanda √ (centang) dari satu pilihan jawaban yang paling sesuai

menurut Anda.

3. Penilaian dapat dilakukan berdasarkan skala di bawah ini:

Pernyataan Keterangan

SS Sangat Setuju

S Setuju

N Netral

TS Tidak Setuju

STS Sangat Tidak Setuju
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1. Indikator Technology Factors

No Pernyataan SS S N TS STS

Kecanggihan Teknologi

1 Perusahaan kami sudah menggunakan
media social (facebook, instagram
dll) sebagai sarana pemasaran online

2 Perusahaan kami menggunakan mesin
produksi yang mutakhr atau
terstandart

Kecanggihan Informasi

3 Perusahaan kami mudah
mendapatkan iformasi melalui
notifikasi email, WA dll dalam
kegiatan transaksi dan pemesanan

4 Perusahaan kami mempunyai
petunjuk operasional penggunaan
mesin yang mudah dipahami oleh
karyawan

Kecanggihan Fungsional

5 Karyawan kami memiliki keahlian
dalam mengoperasikan mesin

6 Karyawan kami tangkas dalam
mengelolah data menjadi informasi

Kecanggihan Manajerial

7 Pemilik UKM mampu mengelola
informasi yang mendukung
pengambilan keputusan dan kebijakan
perusahaan dengan baik
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2. Indikator Knowledge Sharing

No Pernyataan SS S N TS STS

Knowledg donating

1 Perusahaan kami senantiasa
membagi informasi terbaru kepada
rekan kerja kami

2 Perusahaan kami senantiasa berbagi
pengetahuan dengan mitra usaha
untuk kemajuan UKM

3 Perusahaan kami selalu memberikan
informasi yang dibutuhkan oleh
rekan kerja kami

Knowledge collecting

4 Perusahaan kami senantiasa
memberikan informasi ketika rekan
kerja bertanya

5 Perusahaan kami senantiasa
memberikan training pada rekan
kerja apabila dibutuhkan

6 Rekan kerja biasanya membagi
informasi apabila kami bertanya

7 Ketika rekan kerja kami ahli dalam
bekerja, kami meminta mereka untuk
mengajarkan kami bagaimana
melakukannya

3. Indikator Firm Innovation Capability

No Pernyataan SS S N TS STS

Mencoba Ide Baru

1 Perusahaan kami senantiasa
memcoba design baru dalam
membordir
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Metode Operasi Baru

2 Perusahaan kami senantiasa
mengaplikasikan teknik terbaru
dalam proses produksi

SS S N TS STS

3 Perusahaan kami senantiasa
mengkaji SOP secara berkala

Produk Baru di Pasar

4 Perusahaan kami senantiasa
menghasilkan produk yang terupdate
atau terbaru

5 Perusahaan kami senantiasa
berinovasi dengan produk secara
berkala

Kenaikan Jumlah Produk Baru

6 Inovasi produk baru kami mampu
bersaing dengan produk competitor
lain

7 Produk baru kami sangat diminati di
pasaran
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Lampiran 2 : Deskriptif Biodata

Statistics
Jenis_Kelamin

N Valid 230
Missing 0

Jenis_Kelamin

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid Laki-laki 63 27,4 27,4 27,4

Perempuan 167 72,6 72,6 100,0
Total 230 100,0 100,0

Statistics
Usia
N Valid 230

Missing 0

Usia

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 25-30 tahun 17 7,4 7,4 7,4

31-35 tahun 91 39,6 39,6 47,0
36-40 tahun 85 37,0 37,0 83,9
>41 tahun 37 16,1 16,1 100,0
Total 230 100,0 100,0

Statistics
Pendidikan_Terakhir
N Valid 230

Missing 0
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Pendidikan_Terakhir

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid SD 90 39,1 39,1 39,1

SLTP 66 28,7 28,7 67,8
SLTA 46 20,0 20,0 87,8
D3/S1 28 12,2 12,2 100,0
Total 230 100,0 100,0
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Lampiran 3 : Frekuensi Variabel

Deskriptif

Statistics
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7

N Valid 230 230 230 230 230 230 230
Missing 0 0 0 0 0 0 0

Mean 4,37 4,21 4,24 4,18 4,19 4,22 4,28

Statistics
Technology_Factor

N Valid 230
Missing 0

Mean 29,70

Frequency Table
X1.1

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 3 27 11,7 11,7 11,7

4 92 40,0 40,0 51,7
5 111 48,3 48,3 100,0
Total 230 100,0 100,0

X1.2

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 2 2 ,9 ,9 ,9

3 35 15,2 15,2 16,1
4 105 45,7 45,7 61,7
5 88 38,3 38,3 100,0
Total 230 100,0 100,0
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X1.3

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 2 6 2,6 2,6 2,6

3 36 15,7 15,7 18,3
4 84 36,5 36,5 54,8
5 104 45,2 45,2 100,0
Total 230 100,0 100,0

X1.4

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 2 4 1,7 1,7 1,7

3 37 16,1 16,1 17,8
4 103 44,8 44,8 62,6
5 86 37,4 37,4 100,0
Total 230 100,0 100,0

X1.5

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 2 3 1,3 1,3 1,3

3 38 16,5 16,5 17,8
4 101 43,9 43,9 61,7
5 88 38,3 38,3 100,0
Total 230 100,0 100,0

X1.6

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 2 1 ,4 ,4 ,4

3 36 15,7 15,7 16,1
4 104 45,2 45,2 61,3
5 89 38,7 38,7 100,0
Total 230 100,0 100,0
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X1.7

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 2 1 ,4 ,4 ,4

3 34 14,8 14,8 15,2
4 94 40,9 40,9 56,1
5 101 43,9 43,9 100,0
Total 230 100,0 100,0

Statistics
Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7

N Valid 230 230 230 230 230 230 230
Missing 0 0 0 0 0 0 0

Mean 4,33 4,28 4,17 4,23 4,23 4,21 4,30

Statistics
Knowledge_Sharing

N Valid 230
Missing 0

Mean 29,77

Frequency Table

Y1.1

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 3 28 12,2 12,2 12,2

4 97 42,2 42,2 54,3
5 105 45,7 45,7 100,0
Total 230 100,0 100,0

Y1.2

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 3 34 14,8 14,8 14,8

4 97 42,2 42,2 57,0
5 99 43,0 43,0 100,0
Total 230 100,0 100,0
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Y1.3

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 2 2 ,9 ,9 ,9

3 42 18,3 18,3 19,1
4 100 43,5 43,5 62,6
5 86 37,4 37,4 100,0
Total 230 100,0 100,0

Y1.4

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 2 1 ,4 ,4 ,4

3 40 17,4 17,4 17,8
4 94 40,9 40,9 58,7
5 95 41,3 41,3 100,0
Total 230 100,0 100,0

Y1.5

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 2 2 ,9 ,9 ,9

3 41 17,8 17,8 18,7
4 89 38,7 38,7 57,4
5 98 42,6 42,6 100,0
Total 230 100,0 100,0

Y1.6

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 2 2 ,9 ,9 ,9

3 35 15,2 15,2 16,1
4 105 45,7 45,7 61,7
5 88 38,3 38,3 100,0
Total 230 100,0 100,0



97

Y1.7

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 3 31 13,5 13,5 13,5

4 99 43,0 43,0 56,5
5 100 43,5 43,5 100,0
Total 230 100,0 100,0

Statistics
Y2.1 Y2.2 Y2.3 Y2.4 Y2.5 Y2.6 Y2.7

N Valid 230 230 230 230 230 230 230
Missing 0 0 0 0 0 0 0

Mean 4,36 4,18 4,29 4,33 4,32 4,30 4,31

Statistics
Firm_Innovation_Capability

N Valid 230
Missing 0

Mean 30,09

Frequency Table
Y2.1

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 3 24 10,4 10,4 10,4

4 100 43,5 43,5 53,9
5 106 46,1 46,1 100,0
Total 230 100,0 100,0

Y2.2

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 2 14 6,1 6,1 6,1

3 24 10,4 10,4 16,5
4 99 43,0 43,0 59,6
5 93 40,4 40,4 100,0
Total 230 100,0 100,0
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Y2.3

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 2 2 ,9 ,9 ,9

3 25 10,9 10,9 11,7
4 108 47,0 47,0 58,7
5 95 41,3 41,3 100,0
Total 230 100,0 100,0

Y2.4

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 2 3 1,3 1,3 1,3

3 24 10,4 10,4 11,7
4 96 41,7 41,7 53,5
5 107 46,5 46,5 100,0
Total 230 100,0 100,0

Y2.5

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 2 4 1,7 1,7 1,7

3 22 9,6 9,6 11,3
4 100 43,5 43,5 54,8
5 104 45,2 45,2 100,0
Total 230 100,0 100,0

Y2.6

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 2 4 1,7 1,7 1,7

3 25 10,9 10,9 12,6
4 99 43,0 43,0 55,7
5 102 44,3 44,3 100,0
Total 230 100,0 100,0
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Y2.7

Frequency Percent
Valid

Percent
Cumulative

Percent
Valid 3 26 11,3 11,3 11,3

4 107 46,5 46,5 57,8
5 97 42,2 42,2 100,0
Total 230 100,0 100,0
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Lampiran 4 : Uji Validitas

Correlations

X1.1 X1.2 X1.3 X1.4 X1.5
X1.1 Pearson

Correlation
1 -,113 ,028 ,084 -,043

Sig. (2-tailed) ,086 ,674 ,203 ,517
N 230 230 230 230 230

X1.2 Pearson
Correlation

-,113 1 ,023 ,089 ,149*

Sig. (2-tailed) ,086 ,731 ,177 ,024
N 230 230 230 230 230

X1.3 Pearson
Correlation

,028 ,023 1 ,093 ,002

Sig. (2-tailed) ,674 ,731 ,162 ,975
N 230 230 230 230 230

X1.4 Pearson
Correlation

,084 ,089 ,093 1 ,062

Sig. (2-tailed) ,203 ,177 ,162 ,346
N 230 230 230 230 230

X1.5 Pearson
Correlation

-,043 ,149* ,002 ,062 1

Sig. (2-tailed) ,517 ,024 ,975 ,346
N 230 230 230 230 230

X1.6 Pearson
Correlation

-,059 ,093 ,034 ,072 ,091

Sig. (2-tailed) ,373 ,158 ,603 ,280 ,169
N 230 230 230 230 230

X1.7 Pearson
Correlation

,011 ,117 ,113 -,028 ,005

Sig. (2-tailed) ,867 ,076 ,088 ,668 ,946
N 230 230 230 230 230

Technology_Fact
or

Pearson
Correlation

,284** ,455** ,467** ,471** ,432**

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000
N 230 230 230 230 230
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Correlations

X1.6 X1.7
Technology_Fac

tor
X1.1 Pearson Correlation -,059 ,011 ,284**

Sig. (2-tailed) ,373 ,867 ,000
N 230 230 230

X1.2 Pearson Correlation ,093 ,117 ,455**

Sig. (2-tailed) ,158 ,076 ,000
N 230 230 230

X1.3 Pearson Correlation ,034 ,113 ,467**

Sig. (2-tailed) ,603 ,088 ,000
N 230 230 230

X1.4 Pearson Correlation ,072 -,028 ,471**

Sig. (2-tailed) ,280 ,668 ,000
N 230 230 230

X1.5 Pearson Correlation ,091 ,005 ,432**

Sig. (2-tailed) ,169 ,946 ,000
N 230 230 230

X1.6 Pearson Correlation 1 ,047 ,423**

Sig. (2-tailed) ,479 ,000
N 230 230 230

X1.7 Pearson Correlation ,047 1 ,422**

Sig. (2-tailed) ,479 ,000
N

230 230 230

Technology_Factor Pearson Correlation ,423** ,422** 1
Sig. (2-tailed) ,000 ,000
N 230 230 230
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Correlations
Y1.1 Y1.2 Y1.3 Y1.4 Y1.5

Y1.1 Pearson
Correlation

1 ,020 -,029 ,054 -,048

Sig. (2-tailed) ,761 ,664 ,418 ,471
N 230 230 230 230 230

Y1.2 Pearson
Correlation

,020 1 -,044 -,008 ,016

Sig. (2-tailed) ,761 ,510 ,903 ,806
N 230 230 230 230 230

Y1.3 Pearson
Correlation

-,029 -,044 1 -,002 -,047

Sig. (2-tailed) ,664 ,510 ,980 ,477
N 230 230 230 230 230

Y1.4 Pearson
Correlation

,054 -,008 -,002 1 ,037

Sig. (2-tailed) ,418 ,903 ,980 ,581
N 230 230 230 230 230

Y1.5 Pearson
Correlation

-,048 ,016 -,047 ,037 1

Sig. (2-tailed) ,471 ,806 ,477 ,581
N 230 230 230 230 230

Y1.6 Pearson
Correlation

,067 ,052 -,004 ,062 -,042

Sig. (2-tailed) ,313 ,430 ,950 ,347 ,531
N 230 230 230 230 230

Y1.7 Pearson
Correlation

-,038 ,120 -,042 ,026 -,073

Sig. (2-tailed) ,569 ,069 ,527 ,693 ,270
N 230 230 230 230 230

Knowledge_Shari
ng

Pearson
Correlation

,362** ,421** ,325** ,446** ,339**

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000
N 230 230 230 230 230
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Correlations

Y1.6 Y1.7
Knowledge_Sha

ring
Y1.1 Pearson Correlation ,067 -,038 ,362**

Sig. (2-tailed) ,313 ,569 ,000
N 230 230 230

Y1.2 Pearson Correlation ,052 ,120 ,421**

Sig. (2-tailed) ,430 ,069 ,000
N 230 230 230

Y1.3 Pearson Correlation -,004 -,042 ,325**

Sig. (2-tailed) ,950 ,527 ,000
N 230 230 230

Y1.4 Pearson Correlation ,062 ,026 ,446**

Sig. (2-tailed) ,347 ,693 ,000
N 230 230 230

Y1.5 Pearson Correlation -,042 -,073 ,339**

Sig. (2-tailed) ,531 ,270 ,000
N 230 230 230

Y1.6 Pearson Correlation 1 ,011 ,427**

Sig. (2-tailed) ,865 ,000
N 230 230 230

Y1.7 Pearson Correlation ,011 1 ,358**

Sig. (2-tailed) ,865 ,000
N 230 230 230

Knowledge_Sharing Pearson Correlation ,427** ,358** 1
Sig. (2-tailed) ,000 ,000
N 230 230 230
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Correlations
Y2.1 Y2.2 Y2.3 Y2.4

Y2.1 Pearson
Correlation

1 -,113 ,062 ,097

Sig. (2-tailed) ,087 ,351 ,142
N 230 230 230 230

Y2.2 Pearson
Correlation

-,113 1 ,046 ,059

Sig. (2-tailed) ,087 ,484 ,370
N 230 230 230 230

Y2.3 Pearson
Correlation

,062 ,046 1 -,036

Sig. (2-tailed) ,351 ,484 ,585
N 230 230 230 230

Y2.4 Pearson
Correlation

,097 ,059 -,036 1

Sig. (2-tailed) ,142 ,370 ,585
N 230 230 230 230

Y2.5 Pearson
Correlation

,042 ,020 ,051 -,015

Sig. (2-tailed) ,523 ,762 ,443 ,820
N 230 230 230 230

Y2.6 Pearson
Correlation

-,041 -,023 -,094 ,083

Sig. (2-tailed) ,532 ,727 ,157 ,212
N 230 230 230 230

Y2.7 Pearson
Correlation

,027 ,026 -,004 -,136*

Sig. (2-tailed) ,688 ,697 ,957 ,040
N 230 230 230 230

Firm_Innovation_Capa
bility

Pearson
Correlation

,364** ,451** ,371** ,399**

Sig. (2-tailed) ,000 ,000 ,000 ,000
N 230 230 230 230
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Correlations

Y2.5 Y2.6 Y2.7

Firm_Innovat
ion_Capabilit

y
Y2.1 Pearson

Correlation
,042 -,041 ,027 ,364**

Sig. (2-tailed) ,523 ,532 ,688 ,000
N 230 230 230 230

Y2.2 Pearson
Correlation

,020 -,023 ,026 ,451**

Sig. (2-tailed) ,762 ,727 ,697 ,000
N 230 230 230 230

Y2.3 Pearson
Correlation

,051 -,094 -,004 ,371**

Sig. (2-tailed) ,443 ,157 ,957 ,000
N 230 230 230 230

Y2.4 Pearson
Correlation

-,015 ,083 -,136* ,399**

Sig. (2-tailed) ,820 ,212 ,040 ,000
N 230 230 230 230

Y2.5 Pearson
Correlation

1 -,110 ,075 ,395**

Sig. (2-tailed) ,097 ,260 ,000
N 230 230 230 230

Y2.6 Pearson
Correlation

-,110 1 ,015 ,318**

Sig. (2-tailed) ,097 ,818 ,000
N 230 230 230 230

Y2.7 Pearson
Correlation

,075 ,015 1 ,349**

Sig. (2-tailed) ,260 ,818 ,000
N 230 230 230 230

Firm_Innovation_Capa
bility

Pearson
Correlation

,395** ,318** ,349** 1

Sig. (2-tailed) ,000 ,000 ,000
N 230 230 230 230
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Lampiran 5 : Uji Reliabilitas

X1
Reliability Statistics

Cronbach's
Alpha

N of
Items

,630 8

Y1
Reliability Statistics

Cronbach's
Alpha

N of
Items

,677 8

Y2
Reliability Statistics

Cronbach's
Alpha

N of
Items

,673 8
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Lampiran 6 : Uji Linieritas

ANOVA Table

Sum of
Squares df

Firm_Innovation_Capa
bility *
Technology_Factor

Between
Groups

(Combined) 182,015 11

Linearity 52,710 1

Deviation from
Linearity

129,305 10

Within Groups 658,246 218

Total 840,261 229

ANOVA Table

Mean Square F

Firm_Innovation_Capab
ility *
Technology_Factor

Between Groups (Combined) 16,547 5,480

Linearity 52,710 17,457

Deviation from
Linearity

12,931 4,282

Within Groups 3,019

Total
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ANOVA Table

Sig.

Firm_Innovation_Capability
* Technology_Factor

Between Groups (Combined) ,000

Linearity ,000

Deviation from Linearity ,000

Within Groups

Total

ANOVA Table

Sum of
Squares df

Firm_Innovation_Capa
bility *
Knowledge_Sharing

Between
Groups

(Combined) 186,730 10

Linearity 85,704 1

Deviation from
Linearity

101,026 9

Within Groups 653,531 219

Total 840,261 229
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ANOVA Table

Mean Square F

Firm_Innovation_Capab
ility *
Knowledge_Sharing

Between Groups (Combined) 18,673 6,257

Linearity 85,704 28,720

Deviation from
Linearity

11,225 3,762

Within Groups 2,984

Total

ANOVA Table

Sig.

Firm_Innovation_Capability
* Knowledge_Sharing

Between Groups (Combined) ,000

Linearity ,000

Deviation from Linearity ,000

Within Groups

Total

Measures of Association

R R Squared Eta Eta Squared

Firm_Innovation_Capa
bility *
Knowledge_Sharing

,319 ,102 ,471 ,222
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ANOVA Table

Mean Square F

Knowledge_Sharing*
Technology_Factor

Between Groups (Combined) 28,430 7,608

Linearity 193,802 51,860

Deviation from
Linearity

10,055 2,691

Within Groups 3,737

Total

ANOVA Table

Sig.

Knowledge_Sharing *
Technology_Factor

Between Groups (Combined) ,000

Linearity ,000

Deviation from Linearity ,005

Within Groups

Total

Measures of Association

R R Squared Eta Eta Squared

Knowledge_Sharing*
Technology_Factor

,419 ,176 ,508 ,258
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X1 ke Y1

X1 ke Y2 + Y1 + Y2
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Lampiran 7: Uji Normalitas

X1 ke Y1

One-Sample Kolmogorov-Smirnov Test

Unstandardiz
ed Residual

N 230

Normal Parametersa,b Mean ,0000000

Std.
Deviation

1,76073404

Most Extreme
Differences

Absolute ,061

Positive ,061

Negative -,040

Test Statistic ,061

Asymp. Sig. (2-tailed) ,235c

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.
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X1 ke Y2

One-Sample Kolmogorov-Smirnov Test

Unstandardiz
ed Residual

N 230

Normal Parametersa,b Mean ,0000000

Std.
Deviation

1,85447767

Most Extreme
Differences

Absolute ,040

Positive ,037

Negative -,040

Test Statistic ,040

Asymp. Sig. (2-tailed) ,200c,d

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.

d. This is a lower bound of the true significance.
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Y1 ke Y2

One-Sample Kolmogorov-Smirnov Test

Unstandardiz
ed Residual

N 230

Normal Parametersa,b Mean ,0000000

Std.
Deviation

1,81521600

Most Extreme
Differences

Absolute ,061

Positive ,043

Negative -,061

Test Statistic ,061

Asymp. Sig. (2-tailed) ,239c

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.
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Lampiran 8 : Uji Koefisien Jalur

Variables Entered/Removeda

Model
Variables
Entered

Variables
Removed Method

1 Technology_
Factorb . Enter

Model Summary

Model R R Square
Adjusted R

Square
Std. Error of
the Estimate

1 ,419a ,176 ,172 1,765

a. Predictors: (Constant), Technology_Factor

ANOVAa

Model
Sum of
Squares df

Mean
Square F Sig.

1 Regression 151,380 1 151,380 48,616 ,000b

Residual 709,942 228 3,114
Total 861,322 229

a. Dependent Variable: Knowledge_Sharing
b. Predictors: (Constant), Technology_Factor

Coefficientsa

Model

Unstandardized
Coefficients

Standardized
Coefficients

t Sig.B Std. Error Beta
1 (Constant) 18,763 1,582 11,858 ,000

Technology_Fact
or

,371 ,053 ,419 6,973 ,000

Variables Entered/Removeda

Model
Variables
Entered

Variables
Removed Method

1 Knowledge_
Sharing,
Technology_
Factorb

. Enter
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a. Dependent Variable:
Firm_Innovation_Capability
b. All requested variables entered.

Model Summaryb

Model R R Square
Adjusted R

Square
Std. Error of
the Estimate

Durbin-
Watson

1 ,344a ,118 ,111 1,806 2,355

a. Predictors: (Constant), Knowledge_Sharing, Technology_Factor
b. Dependent Variable: Firm_Innovation_Capability

ANOVAa

Model
Sum of
Squares df

Mean
Square F Sig.

1 Regression 99,557 2 49,778 15,255 ,000b

Residual 740,704 227 3,263
Total 840,261 229

a. Dependent Variable: Firm_Innovation_Capability
b. Predictors: (Constant), Knowledge_Sharing, Technology_Factor

Coefficientsa

Model

Unstandardized
Coefficients

Standardized
Coefficients

t Sig.B Std. Error Beta
1 (Constant) 18,775 2,060 9,116 ,000

Technology_Facto
r

,123 ,060 ,141 2,060 ,040

Knowledge_Sharin
g

,257 ,068 ,260 3,789 ,000
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Lampiran 9 : Kunjungan ke Dinas
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Lampiran 10 : Surat Rekomendasi Penelitian


