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ABSTRAK 

MARIATUZ ZAKIA : 2015.69.10.00.11 PENGARUH COUNTRY OF 

ORIGIN, EVENT SPONSORSHIPDAN CITRA MEREKTERHADAP 

KEPUTUSAN PEMBELIAN(Survei Kepada Mahasiswa pengguna 

Smartphone Samsung di Universitas Yudharta Pasuruan). Program Studi 

Administrasi Bisnis Fakultas Ilmu Sosial Dan Politik Universitas Yudharta 

Pasuruan. Dosen Pembimbing M,Sulhan S.Sos.,M.AB 

Kata Kunci : Country Of Origin, Event Sponsorship, Citra Merek, Keputusan 

Pembelian. 

Tujuan dari penelitian ini adalah untuk menganalisis dan mengetahui pengaruh 

Country Of Origin, Event Sponsorship danCitra Merek terhadap Keputusan 

Pembelian. Jenis penelitian yang digunakan dalam penelitian ini adalah regresi 

linier berganda dibantu pengolahannya dengan program SPSS (statistical package 

for social sciences) versi 22 sehingga diperolehlah data primer. Populasi dalam 

penelitian ini adalah pengguna smartphone samsung di Universitas Yudharta 

Pasuruan. Teknik penentuan sampel dilakukan dengan cara pengumpulan data 

peneliti menggunakan kuesioner. Variabel independen dalam penelitian ini ada 

tiga, yaitu Country Of Origin, Event Sponsorship danCitra Merek. Sedangkan 

variabel dependen dalam penelitian ini yaitu Keputusan Pembelian.  

Hasil penelitian ini menunjukkan bahwa secara parsial country of origin 

berpengaruh positif tidak signifikan. Namun, country of origin merupakan 

variabel yang secara tidak langsung memiliki sedikit pengaruh terhadap keputusan 

pembelian.Event sponsorship berpengaruh negatif dan tidak signifikan, artinya 

event sponsorship merupakan variabel yang tidak memiliki pengaruh langsung 

yang signifikan terhadap keputusan pembelian.Citra merek berpengaruh positif 

dan signifikan, artinya citra merek merupakan variabel yang secara tidak langsung 

memiliki banyak pengaruh terhadap keputusan pembelian karena semakin tinggi 

citra suatu merek dapat mempengaruhi keputusan pembelian. Secara simultan 

ketiga variabel yaituCountry Of Origin, Event Sponsorship danCitra Merek 

berpengaruh positif dan signifikan terhadap keputusan pembelian. 
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ABSTRACT 

MARIATUZ ZAKIA : 2015.69.10.00.11. THE INFLUENCE OF COUNTRY 

OF ORIGIN, EVENT SPONSORSHIP AND BRAND IMAGE ON 

PURCHASING DECISIONS ( a survey of students of Samsung Smartphone 

users at the Yudharta University of Pasuruan). Business Administration Study 

Program Faculty of Social and Political Sciences, University of Yudharta 

Pasuruan. Supervisor M,Sulhan S.Sos.,M.AB 

 

Keywords: Country Of Origin, Event Sponsorship, Brand Image, Purchasing 

Decisions.  

The purpose of this study is to analyze and determine the effect of Of Origin, 

Event Sponsorship, Brand Imageon Purchasing Decisions. This type of research 

used in this study is multiple linear regression assisted processing with the SPSS 

(statistical package for social sciences) version 22 program in order to obtain 

primary data. The population in this study is samsung smartphone users at the 

University of Yudharta Pasuruan. The technique of determining the sample is 

done by collected data using a questionnaire. There are three independent 

variables in this study, namely the Country Of Origin, Event Sponsorship and 

Brand Image. While the dependent variable in this study is Purchasing Decisions.  

The results of  this study indicate that partially country of origin had a significant 

positive  effect. However, country of origin is a variable which indirectly has little 

influence on purchasing decisions. Event sponsorship has a negative and 

insinigficant effect, meaning that event sponsorship is a variable that does not 

have a direct effect that is not significant on purchasing decisions. Brand image 

has a positive and significant effect, meaning that brand image is a variable that 

indirectly has a lot of influence on purchasing decisions because the higher the 

brand image of a brand can influence purchasing decisions. Simultaneosly the 

three variables namely country of origin, event sponsorship and brand image have 

a positive and significant effect on purchasing decisions. 
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