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ABSTRACT 

 

Weni Dwi Puji Rahayu. 2019. Consumer Behavior: Perceptions and 
Decisions to Purchase Traditional Snacks (Case Study of Student Yudharta 
Pasuruan). Under the guidance of Wenny Mamilianti, SP., MP. 

Traditional snacks are often found with various types, various forms and 
varying qualities, but these types of snacks function as supplementary food or 
often referred to as "snacks". Therefore, if observed, traditional snacks already 
have a status as a substitute for modern food made from flour at various 
meetings. This means that the community's response to traditional snacks is still 
very interested. Such high public interest in the consumption of traditional snacks 
needs to be carried out a study of consumer behavior towards the decision to 
purchase traditional snacks. 

The problems in this study are: (1) What is the consumer's perception of 
traditional snacks? (2) What is the process of consumer decision making in 
buying traditional snacks? (3) What factors influence the decision to purchase 
traditional snacks?. 

The purpose of this study are: (1) Analyzing consumer perceptions of 
traditional snacks. (2) Knowing the decision making process of consumers in the 
purchase of traditional snacks. (3) Analyzing the influence of the factors that 
influence the decision to buy traditional snacks. 

The location of the research conducted at the University of Yudharta 
Pasuruan was determined intentionally and the sample was 366 students of 
traditional snacks. 

The analytical method used is tabulation description and logistic 
regression. 

The results of this study are: 1) Consumer perception of traditional snacks 
viewed from the aspects of price, quality (color, taste, aroma, cleanliness, 
packaging), and durability. Most consumers have a perception that the price of 
traditional snacks is cheaper than other snacks. Most consumers have the 
perception that color, taste, aroma, uniformity in size, packaging, durability, and 
cleanliness of traditional snacks are as good as other snacks. 2) In making a 
purchase decision there are five stages that are passed by consumers, the first 
stage is the introduction of needs, the second stage is information seeking, the 
third stage is alternative evaluation, the fourth stage is purchasing decisions, and 
the fifth stage is results. 3) Factors that influence the decision to purchase 
traditional snacks include gender, age, income, price, cleanliness, color, taste, 
aroma, durability, and packaging. Of these factors, age, price and color have a 
significant effect. While the factors of gender, income, cleanliness, taste, aroma, 
durability and packaging have no significant effect (not significant) on the 
decision to purchase traditional snacks. 

 

Keywords: traditional snacks, consumer perception, consumer behavior, buying          
decision. 
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ABSTRAK 

 

Weni Dwi Puji Rahayu. 2019. Perilaku Konsumen: Persepsi dan Keputusan 
Pembelian Jajanan Tradisional (Studi Kasus Mahasiswa Yudharta 
Pasuruan). Dibawah bimbingan Wenny Mamilianti,SP.,MP. 
  
  Jajana tradisional banyak dijumpai dengan berbagai macam, berbagai 
bentuk dan kualitas yang beragam namun jenis jajanan tersebut fungsinya 
sebagai makanan tambahan atau sering disebut dengan istilah "camilan". 
Dengan demikian jika dicermati ternyata jajan tradisional sudah memiliki status 
sebagai pengganti makanan modern yang serba terbuat dari terigu pada 
berbagai acara pertemuan. Hal ini berarti bahwa respon masyarakat terhadap 
makanan jajan tradisional masih sangat berminat sekali. Animo masyarakat yang 
demikian tinggi terhadap konsumsi jajan tradisional perlu dilakukan kajian 
tentang perilaku konsumen terhadap keputusan pembelian jajanan tradisional. 
  Permasalahan dalam penelitian ini adalah: (1) Bagaimana persepsi 
konsumen terhadap jajanan tradisional? (2) Bagaimana proses pengambilan 
keputusan konsumen dalam membeli jajanan tradisional? (3) Faktor-faktor apa 
sajakah yang mempengaruhi terhadap keputusan pembelian jajanan tradisional?. 
  Tujuan penelitian ini adalah: (1) Menganalisa persepsi konsumen 
terhadap jajanan tradisional. (2) Mengetahui proses pengambilan keputusan 
konsumen dalam pembelian jajanan tradisional. (3) Menganalisis pengaruh 
faktor-faktor yang mempengaruhi keputusan pembelian jajanan tradisonal. 
  Lokasi penelitian dilakukan di Universitas Yudharta Pasuruan ditentukan 
secara sengaja dan sampel adalah konsumen jajanan tradisional sebanyak 366 
mahasiswa. 
  Metode analisis yang digunakan adalah deskripsi tabulasi dan regresi 
logistik. 
  Hasil dari penelitian ini adalah 1) Persepsi konsumen terhadap jajanan 
tradisional dilihat dari aspek harga, kualitas (warna, rasa, aroma, kebersihan, 
kemasan), dan daya tahan. Sebagian besar konsumen memiliki persepsi bahwa 
harga jajanan tradisional lebih murah dari jajanan lainnya. Sebagian besar 
konsumen memiliki persepsi bahwa warna, rasa, aroma, keseragaman ukuran, 
kemasan, daya tahan, dan kebersihan jajanan tradisional sama baik dengan 
jajanan lainnya. 2) Dalam mengambil keputusan pembelian ada lima tahap yang 
dilalui oleh konsumen, tahap pertama pengenalan kebutuhan, tahap kedua 
pencarian informasi, tahap ketiga evaluasi alternative, tahap keempat keputusan 
pembelian, dan tahap kelima adalah hasil. 3) Faktor-faktor yang mempengaruhi 
keputusan pembelian jajanan tradisional antara lain jenis kelamin, umur, 
pendapatan,  harga, kebersihan, warna, rasa, aroma, daya tahan, dan kemasan. 
Dari beberapa faktor tersebut, faktor umur, harga dan warna memiliki pengaruh 
yang signifikan. Sedangkan faktor jenis kelamin, pendapatan, kebersihan, rasa, 
aroma, daya tahan dan kemasan tidak berpengaruh signifikan (tidak berpengaruh 
nyata) terhadap keputusan pembelian jajanan tradisional.   
 

Kata Kunci  : jajanan tradisional, persepsi konsumen, perilaku konsumen, 
   keputusan pembelian. 
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