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ABSTRAK

Pada era generasi milenial saat ini, teknologi menjadi hal yang sangat
penting bagi manusia bahkan menjadi kebutuhan untuk sehari — hari.Kemajuan
teknologi telah membuat pergeseran perilaku konsumen dari pembelian secara
langsung di toko menjadi pembelian secara online. Banyak faktor yang membuat
konsumen berpindah dari belanja secara offline menjadi secara online salah
satunya adalahviral marketing, online consumer reviews, dan website qualiy.

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh viral
marketing, online consumer reviews, dan website qualiy terhadap keputusan
pembelian pada pengguna situs belanja online Shopee.co.id.

Jenis penelitianexplanatory  research  dengan pendekatannya yaitu
kuantitatif. Sampel penelitian ini sejumlah 117 responden, Variabelbebas terdiri
dari variabel Viral marketing, online consumer reviews dan website quality,
sedangkan variabel terikat dalam penelitian ini adalah keputusan pembelian yang
diukur menggunakan analisis regegresi linier berganda.

Hasil penelitian ini menunjukkan bahwa: (1) Viral Marketing berpengaruh
positif dan signifikan terhadap keputusan pembelian; (2) Online Consumer
Reviews berpengaruh positif dan tidak signifikan terhadap keputusan pembelian;
dan (3) Website Quality berpengaruh positif dan signifikan terhadap nilai
perusahaan. (4) Viral Marketing ,Online Consumer Reviews, dan Website Quality
berpengaruh signifikan secara simultan terhadap keputusan pembelian.

Kata kunci: Viral Marketing, Online Consumer Reviews, Website Quality,
Keputusan Pembelian.



ABSTRACT

In the current millenial generation, technology has become very important
for humans and even becomes a necessity for daily life. Technological advances
have shifted consumer behavior form direct purchases in stores to online
purchase. There are many factors make consumer move form offline shopping to
online shopping, one of which is a viral marketing, online consumer reviews, and
website qualiy.

The purpose of this study is to examine the effect of viral marketing, online
consumer reviews, and website qualiy on Shopee.co.id online shopping site users.

The type of research is explanatory research which quantitive approach.
The sampel of this research is 117 respondents. The technique of determining the
sample is done using the purposive sampling method. The independent variable in
this study is the viral marketing, online consumer reviews, and website
quality.While there are dependent variables in this study is buying decision which
Is measured using multiple regresion analyze.

The results of this study indicate that: (1) Viral Marketing has a positive
and significant effect on buying decision; (2) Online Consumer Reviewshas a
negative and not significant effect on buying decision; and (3) Website Qualityhas
a positive and significant effect on buying decision.(4) Viral Marketing ,Online
Consumer Reviews, andWebsite Quality has a simultsneosly signifficant effect on
buying decision.

Keywords: Viral Marketing ,Online Consumer Reviews, Website Quality, Buying
Decision.
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