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ABSTRAK 

 

Siti Nuriyendra Alfiyah. NIM: 201486220005. pengaruh service quality terhadap kepuasan 

konsumen laundry dalam perspektif hukum fiqh thaharah di asrama puteri pondok pesantren  

Ngalah sengonagung Purwosari Kabupaten Pasuruan. Skripsi. Pasuruan. Program Studi Ekonomi 

Syariah Fakultas Agama Islam Universitas Yudharta Pasuruan. 2018 

Dosen Pembimbing: Abdillah Mundir, SE., MM 

 

 Kualitas pelayanan merupakan standar yang harus diupayakan dalam perusahaan agar 

dapat memeri kontribusi kepada pemakai jasa layanan. Dalam rangka mengembangkan pemikiran 

mengenai service quality dan kepuasan konsumen, penulis melakukan penelitian terkait antara 

service quality dan kepuasan konsumen laundry di Asrama.  

 Tujuan peneliti adalah guna mengetahui pengaruh service quality terhadap kepuasan 

kosumen laundry di asrama puteri. Dimensi service quality yang terdiri dari kehandalan, jaminan, 

daya tanggap, bukti fisik, dan empati. Pengelolahan laundry di asrama puteri ponpes ngalah 

dalam perspektif hukum fiqh. 

 Populasi dalam penelitian ini adalah konsumen yang bermukim di pesantren NGALAH 

Sengonagung Purwosari Pasuruan. Dengan jumlah yang digunakan peneliti sebanyak sampel 140 

responden. Teknik pengambilan sampel menggunakan metode probability sampling dengan 

teknik  simple random sampling. Metode analisis data yang digunakan adalah uji t, uji F, 

Koefisien determinasi (R2).  

 Berdasarkan hasil penelitian ini dapat diketahui bahwa dimensi service quality yang 

berpengaruh secara signifikan terhadap kepuasan konsumen Laundry di asrama adalah dengan 

nilai signifikan 17,162 <  0,05. 

Kata Kunci: Service quality dan Kepuasan konsumen. 
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ABSTRACT 

 

Siti Nuriyendra Alfiyah. NIM: 201486220005. The Influence Of Service Quality On The 

Consumer Satisfaction Of Laundry In The Perspective Of Fiqh Thaharah in boarding Islamic girl 

Ngalah sengonagung Purwosari Pasuruan Law. Essay. Pasuruan. Shariah Economic Studies 

Program Faculty of Islamic Studies Yudharta University Pasuruan. 2018  

Supervisor: Abdillah Mundir, SE., MM 

 

Quality of service is a standard that must be pursued in the company in order to memeri 

contribution to users of service. In order to develop thoughts about service quality and customer 

satisfaction, the authors conducted a related study between service quality and customer 

satisfaction laundry in yellow flowers. 

 The purpose of the researcher is to know the effect of service quality to laundry laundry 

satisfaction in yellow flower. Service quality dimensions consist of reliability, assurance, 

responsiveness, physical evidence, and empathy. management laundry in Asrama puteri ponpes 

ngalah in the perspective of fiqh law. 

 The population in this study are consumers who live in boarding school NGALAH 

Sengonagung Purwosari Pasuruan. With the amount used by researchers as many as 140 

respondents. Sampling technique using probability sampling method with simple random 

sampling technique. Data analysis method used is t test, F test, Coefficient of determination (R2). 

Based on the results of this study can be seen that the dimension of service quality that 

significantly affects the satisfaction of consumers Laundry in boarding islamic girl ponpes ngalah 

is a significant value 17,162 < 0.05.  

 

Keywords: Service quality and Customer Satisfaction. 
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