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ABSTRAK

Penelitian ini bertujuan untuk menganalisis Strategi
Marketing Mix dalam Meningkatkan Volume Penjualan produk
kreatifrak bunga pada bengkel las WP WORS. Penelitian
dilaksanakan pada bulan Juni sampai dengan bulan Juli 2019.
Metode penelitian kepustakaan untuk pengumpulan data dengan
menggunakan skala likert dan metode penentuan sampel yang
digunakan adalah Incidental Sampling sebanyak 50 orang.
Metode analisis menggunakan analisis Deskriptif, Uji validitas,
Uji realibilitas, Uji linieritas, Uji normalitas (Kolmogorov
smirnov) dan Uji Regresi linier Sederhana. Diketahui bahwa nilai
F hitung = 12.311 dengan tingkat signifikansi 0,001 < 0,05, maka
model regresi dapat di pakai untuk memprediksi Strategi
marketing mix atau dengan kata lain ada pengaruh strategi
marketing mix (X) terhadap variabel volume penjualan (). Hasil
penelitian dilihat dari hasil analisis regresi sederhana. Dari
hasilregresi, maka dapat disusun persamaan Y= 11,091 + 0,226 X
yang berartibahwa strategi marketing mix berpengaruh terhadap
peningkatan volumepenjualanProduk kreatif rak bunga di bengkel
las WP WORKS. Koefisien determinasi (R-square) sebesar 0,204
hal ini berarti bahwavariabel strategi marketing mix dapat
menjelaskan 20,4% dari perubahanvolume penjualan dan sisanya
yaitu sebesar 79,6% dipengaruhi oleh faktor-
faktoryangtidakditeliti.

Kata kunci : Strategi Marketing Mix dan VVolume Penjualan



ANALIYSIS OF MARKETING MIX STRATEGIES TO
INCREASE SALES VOLUME OF FLOWER RACK
CREATIVE PRODUCTS AT WP WORKS WELDING
WORKSHOPS

ABI RIZAL

Industrial engineering study program, University of Yudharta
Pasuruan

ABSTRACT

This study aims to analyze the Marketing Mix Strategy in
Increasing Sales Volume of flower rack creative products at the
WP WORS welding workshop. The research was carried out from
June to July 2019. Literature research method for data collection
using a Likert scale and the method of determining the sample
used is Incidental Sampling as many as 50 people. The analysis
method uses descriptive analysis, validity test, reliability test,
linearity test, normality test (Kolmogorov smirnov) and simple
linear regression test. It is known that the calculated F value =
12,311 with a significance level of 0.001 < 0.05, then the
regression model can be used to predict the marketing mix
strategy or in other words there is an influence of the marketing
mix strategy (X) on the sales volume variable (Y). The results of
the study were seen from the results of simple regression analysis.
From the regression results, the equation Y= 11.091 + 0.226 X
means that the marketing mix strategy has an effect on increasing
sales volume of flower rack creative products in the WP WORKS
welding workshop. The coefficient of determination (R-square) is
0.204, this means that the marketing mix strategy variable can
explain 20.4% of changes in sales volume and the remaining
79.6% is influenced by factors not examined.

Keywords: Marketing Mix Strategy and Sales Volume
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