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LAMPIRAN 
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Tabulasi Strategi Marketing Mix (X) 

NO 
TABULASI STRATEGI MARKETING MIX TOTAL X 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10  

1 5 4 3 4 5 4 5 5 5 5 40 

2 1 4 3 4 4 4 5 3 4 4 35 

3 4 5 3 5 4 5 5 4 4 4 39 

4 5 5 5 4 3 4 3 4 4 4 36 

5 5 5 5 5 4 4 3 4 3 3 36 

6 4 4 2 5 5 4 2 4 5 2 31 

7 4 4 5 4 5 4 4 5 5 5 41 

8 4 4 5 5 5 4 4 5 5 5 42 

9 4 4 5 4 5 4 4 5 5 5 41 

10 4 4 5 4 5 4 4 5 5 3 39 

11 4 4 5 5 5 4 4 5 5 3 40 

12 4 4 4 5 5 4 4 5 5 5 41 

13 4 4 4 5 5 4 4 5 5 5 41 

14 4 5 4 5 5 4 4 5 5 5 42 

15 4 5 4 5 5 4 4 5 5 5 42 

16 3 5 4 4 5 4 4 5 5 3 39 

17 5 5 2 3 5 4 4 5 5 3 36 

18 4 4 3 4 5 4 4 5 5 4 38 

19 4 4 4 4 5 4 4 5 5 4 39 

20 3 4 4 4 5 4 4 5 5 4 39 
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21 3 4 4 4 5 4 4 5 5 3 38 

22 3 4 4 4 3 4 4 5 5 3 36 

23 3 5 3 3 3 4 2 5 5 2 32 

24 3 3 2 3 3 3 2 5 5 3 29 

25 3 3 3 3 3 3 2 4 4 3 28 

26 5 5 4 5 5 5 4 5 5 5 43 

27 5 5 4 5 4 5 4 4 4 5 40 

28 4 3 3 3 3 3 2 4 4 4 29 

29 4 3 4 3 3 3 2 4 4 3 29 

30 3 4 4 3 3 3 2 5 5 3 32 

31 3 4 4 3 3 3 3 4 4 3 31 

32 4 4 4 3 3 3 3 4 4 3 31 

33 3 3 4 5 4 4 3 4 4 3 32 

34 5 4 4 5 5 5 4 5 5 5 42 

35 5 5 4 5 5 5 4 5 5 5 43 

36 4 5 5 5 4 5 4 5 5 4 42 

37 4 5 5 4 4 4 4 5 5 4 40 

38 5 4 5 4 5 5 3 5 5 3 39 

39 4 4 4 4 5 5 3 5 5 3 38 

40 3 3 4 5 3 3 3 5 4 4 34 

41 3 3 5 5 3 3 3 5 4 5 36 

42 5 5 5 5 4 4 4 5 5 5 42 

43 5 5 5 5 4 4 4 4 5 5 41 

44 4 3 4 5 5 5 5 4 5 4 40 

45 4 4 4 5 5 5 5 4 5 4 41 

46 5 4 4 4 5 4 3 5 4 5 38 

47 5 3 5 5 4 4 5 5 4 4 39 
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48 5 3 5 4 4 4 4 5 4 4 37 

49 4 5 5 4 5 5 4 4 4 5 41 

50 5 5 4 5 5 5 5 4 5 5 43 

 

 

Tabulasi Volume Penjualan  (Y) 

NO 
             TABULASI VOLUME PENJUALAN 

   JUMLAH 
Y1 Y2 Y3 Y4 Y5 

1 5 5 4 4 4 22 

2 4 3 3 3 3 16 

3 4 3 4 4 4 19 

4 5 4 4 4 4 21 

5 4 4 4 3 3 18 

6 4 3 3 4 4 18 

7 4 5 5 5 4 23 

8 4 4 4 4 4 20 

9 4 5 5 4 4 22 

10 4 4 4 3 4 19 

11 5 4 4 4 4 21 

12 4 5 4 4 4 21 

13 5 5 4 4 4 22 

14 4 5 4 4 4 21 

15 4 3 4 4 4 19 

16 4 4 4 4 4 20 

17 3 4 4 4 3 18 

18 4 4 4 4 4 20 

19 4 3 4 4 3 18 
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20 4 4 3 4 4 19 

21 3 3 4 4 4 18 

22 4 4 4 5 3 20 

23 4 3 3 4 4 18 

24 3 4 3 3 3 16 

25 5 4 4 4 3 20 

26 4 4 5 5 4 22 

27 3 4 4 4 5 20 

28 4 3 4 4 3 18 

29 4 3 3 4 4 18 

30 3 4 4 4 4 19 

31 3 4 3 4 4 18 

32 4 3 4 3 3 17 

33 3 4 4 5 5 21 

34 3 4 3 3 3 16 

35 4 3 4 3 3 17 

36 4 5 4 5 5 23 

37 3 3 3 4 4 17 

38 3 3 4 4 4 18 

39 3 4 4 4 4 19 

40 4 4 3 4 4 19 

41 4 4 4 5 3 20 

42 4 3 3 4 4 18 

43 5 5 4 4 4 22 

44 4 4 5 4 5 22 

45 5 4 4 4 4 21 

46 3 4 4 4 4 19 
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47 3 4 4 4 4 19 

48 3 4 4 4 4 19 

49 5 5 5 5 5 25 

50 5 5 5 5 5 25 

 
 

KUESIONER 

 
 

 Bersama ini saya mohon kesediaan Bapak/Ibu/Sdr?i  

untuk mengisi kuesioner yang di berikan. 

 Informasi yang Bapak/Ibu/Sdr/i berikan merupakan yang 
sangat berarti bagi saya dalam menyelesaikan peneletian ini. 

Atas bantuan dan perhatian Bapak/Ibu/Sdr/i,saya ucapkan terima 

kasih. 
DATA RESPONDEN 

 

Nama   : 

Jenis kelamin  : 
Pendidikan terakhir : 

Umur   : 

 
PETUNJUK  PENGISIAN  

 Berilah tanda checklist (  ) untuk setiap pertanyaan yang 

paling tetap dan sesuai dengan keadaan dan mencerminkan 

pilihan Bapak/Ibu/Sdr/i yang paling objektif. 

 Dimohon Bapak/Ibu/Sdr/i untuk dapat mengisi semua 
jawaban. 

 Setiap pertanyaan mempunyai lima alternatif jawaban, yaitu: 

SS  = Sangat Setuju 

S  = Setuju 

KS  = Kurang Setuju 
TS  = Tidak Setuju 
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STS  = Sangat Tidak Setuju 

 
 

 

 

 

A. Strategi Marketing mix (X) 

NO  

PERNYATAAN 

JAWABAN RESPONDEN 

SS S KS TS STS 

5 4 3 2 1 

 

1 

PRODUK 

 

Rak bunga bengkel las wp works memiliki 

kualitas yang baik meningkatkan minat saya 

untuk     mebeli 

     

2 Produk rak bunga bengkel las wp works 

memiliki kerapian pengerjaan 

     

 

3 

Desain/bentuk produk rak bunga bengkel las wp 

works bagus dan menarik 

     

4 HARGA 

 

Harga rak bunga bengkel las wp works 

terjangkau bagi  konsumen 
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5 

Harga rak bunga bengkel las wp works sesuai 

dengan              kualitasnya 

     

6 PROMOSI 

 

Saya sering melihat postingan di facebook rak 

bunga bengkel las wp works 

     

 

7 

Isi pesan yang disampaikan dalam postingan  

sesuai dengan produknya 

     

8 TEMPAT 

 

Akses transportasi bengkel las wp 

works tersedia dari berbagai arah 

     

 

9 

Saya merasa nyaman ketika berada lingkungan 
bengkel las wp works 

     

10 Rak bunga bengkel las wp works mudah di 

dapatkan di  stand tanaman hias maupun toko-

toko peralatan buga hias 

     

 

B. Volume Penjualan (Y) 

 

NO 

 

PERNYATAAN 

JAWABAN RESPONDEN 

SS S KS TS STS 

5 4 3 2 1 
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1 Kualitas atas produk rak bunga  yang 

ditawarkan oleh bengkel las wp works 

     

2 
Harga relatife lebih murah dari pesaingnya 

     

3 Produk-produk dari pesaing yang ada 

mempengaruhi pembelian saya 

     

4 Dengan   adanya pameran dan   diskon 

membuat saya tertarik untuk membeli 

     

5 Proses transaksi dan pembelian mudah 

dan cepat 

     

 

 

 

Uji Validitas & Realibilitas (X) Menggunakan SPSS 22 

Correlations 

 x01 x02 x03 x04 x05 x06 x07 

x01 Pearson 

Correlation 
1 .303* .288* .352* .325* .410** .180 

Sig. (2-tailed) 
 

.032 .042 .012 .021 .003 .211 

N 50 50 50 50 50 50 50 
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x02 Pearson 

Correlation 
.303* 1 .119 .302* .297* .498** .294* 

Sig. (2-tailed) .032 
 

.411 .033 .036 .000 .038 

N 50 50 50 50 50 50 50 

x03 Pearson 

Correlation 
.288* .119 1 .354* .089 .179 .244 

Sig. (2-tailed) .042 .411 
 

.012 .537 .214 .088 

N 50 50 50 50 50 50 50 

x04 Pearson 

Correlation 
.352* .302* .354* 1 .454** .539** .565** 

Sig. (2-tailed) .012 .033 .012 
 

.001 .000 .000 

N 50 50 50 50 50 50 50 

x05 Pearson 

Correlation 
.325* .297* .089 .454** 1 .638** .574** 

Sig. (2-tailed) .021 .036 .537 .001 
 

.000 .000 

N 50 50 50 50 50 50 50 

x06 Pearson 

Correlation 
.410** .498** .179 .539** .638** 1 .596** 

Sig. (2-tailed) .003 .000 .214 .000 .000 
 

.000 
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N 50 50 50 50 50 50 50 

x07 Pearson 

Correlation 
.180 .294* .244 .565** .574** .596** 1 

Sig. (2-tailed) .211 .038 .088 .000 .000 .000 
 

N 50 50 50 50 50 50 50 

x08 Pearson 

Correlation 
.213 .028 .188 .117 .296* .005 .038 

Sig. (2-tailed) .137 .848 .191 .419 .037 .974 .792 

N 50 50 50 50 50 50 50 

x09 Pearson 

Correlation 
.029 .241 -.088 .167 .528** .303* .255 

Sig. (2-tailed) .839 .092 .541 .245 .000 .033 .073 

N 50 50 50 50 50 50 50 

x10 Pearson 

Correlation 
.365** .220 .343* .558** .358* .309* .526** 

Sig. (2-tailed) .009 .124 .015 .000 .011 .029 .000 

N 50 50 50 50 50 50 50 

Tot

al 

Pearson 

Correlation 
.449** .530** .469** .755** .750** .732** .771** 
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Sig. (2-tailed) .001 .000 .001 .000 .000 .000 .000 

N 50 50 50 50 50 50 50 

 

 

 

Correlations 

 x08 x09 x10 Total 

x01 Pearson 

Correlation 
.213 .029 .365** .449** 

Sig. (2-tailed) .137 .839 .009 .001 

N 50 50 50 50 

x02 Pearson 

Correlation 
.028 .241 .220 .530** 

Sig. (2-tailed) .848 .092 .124 .000 

N 50 50 50 50 

x03 Pearson 

Correlation 
.188 -.088 .343* .469** 

Sig. (2-tailed) .191 .541 .015 .001 

N 50 50 50 50 
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x04 Pearson 

Correlation 
.117 .167 .558** .755** 

Sig. (2-tailed) .419 .245 .000 .000 

N 50 50 50 50 

x05 Pearson 

Correlation 
.296* .528** .358* .750** 

Sig. (2-tailed) .037 .000 .011 .000 

N 50 50 50 50 

x06 Pearson 

Correlation 
.005 .303* .309* .732** 

Sig. (2-tailed) .974 .033 .029 .000 

N 50 50 50 50 

x07 Pearson 

Correlation 
.038 .255 .526** .771** 

Sig. (2-tailed) .792 .073 .000 .000 

N 50 50 50 50 

x08 Pearson 

Correlation 
1 .556** .138 .355* 

Sig. (2-tailed)  
.000 .340 .012 
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N 50 50 50 50 

x09 Pearson 

Correlation 
.556** 1 .096 .474** 

Sig. (2-tailed) .000 
 

.508 .001 

N 50 50 50 50 

x10 Pearson 

Correlation 
.138 .096 1 .686** 

Sig. (2-tailed) .340 .508 
 

.000 

N 50 50 50 50 

Total Pearson 

Correlation 
.355* .474** .686** 1 

Sig. (2-tailed) .012 .001 .000 
 

N 50 50 50 50 

 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's Alpha Based 

on Standardized Items N of Items 

.811 .809 10 
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Uji Validitas & Realibilitas (Y) Menggunakan SPSS 22 

 

Correlations 

 Y01 Y02 Y03 Y04 Y05 Total 

Y01 Pearson 

Correlation 
1 .329* .285* .169 .071 .570** 

Sig. (2-tailed)  
.020 .044 .241 .624 .000 

N 50 50 50 50 50 50 

Y02 Pearson 

Correlation 
.329* 1 .486** .376** .372** .769** 

Sig. (2-tailed) .020 
 

.000 .007 .008 .000 

N 50 50 50 50 50 50 

Y03 Pearson 

Correlation 
.285* .486** 1 .452** .320* .732** 

Sig. (2-tailed) .044 .000 
 

.001 .024 .000 
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N 50 50 50 50 50 50 

Y04 Pearson 

Correlation 
.169 .376** .452** 1 .505** .704** 

Sig. (2-tailed) .241 .007 .001 
 

.000 .000 

N 50 50 50 50 50 50 

Y05 Pearson 

Correlation 
.071 .372** .320* .505** 1 .645** 

Sig. (2-tailed) .624 .008 .024 .000 
 

.000 

N 50 50 50 50 50 50 

Tota

l 

Pearson 

Correlation 
.570** .769** .732** .704** .645** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 
 

N 50 50 50 50 50 50 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items N of Items 
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.710 .717 5 

 
 

 

 

 
 

 

 
 

Uji Linieritas Menggunakan SPSS 22 

ANOVA Table 

 Sig. 

Volume penjualan * 

Marketing Mix 

Between Groups (Combined) .015 

Linearity .001 

Deviation from 

Linearity 
.144 

Within Groups  

Total  

 

Measures of Association 
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 R 

R 

Squared Eta 

Eta 

Squared 

Volume penjualan * 

Marketing Mix 
.452 .204 .705 .496 

 

 

 

Uji Normalitas (Kolmogorov Smirnov) Menggunakan SPSS 

22 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized Residual 

N 50 

Normal Parametersa,b Mean .0000000 

Std. Deviation 1.88937125 

Most Extreme 

Differences 

Absolute .065 

Positive .065 

Negative -.057 

Test Statistic .065 

Asymp. Sig. (2-tailed) 
.200c,d 

 

 

Analisis Regresi Linier Sederhana 
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Variables Entered/Removeda 

Model 

Variables 

Entered 

Variables 

Removed Method 

1 Marketing mixb . Enter 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .452a .204 .188 1.909 

ANOVAa 

Model 

Sum of 

Squares df Mean Square F Sig. 

1 Regression 44.864 1 44.864 12.311 .001b 

Residual 174.916 48 3.644 
  

Total 219.780 49 
   

Coefficientsa 
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Model 

Unstandardized 

Coefficients 

Standardize

d 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 11.091 2.446 
 

4.535 .000 

Marketing 

mix 
.226 .064 .452 3.509 .001 
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DOKUMENTASI 
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