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ABSTRAK 

 

 Penelitian ini bertujuan untuk mengetahui pengaruh variabel variabel yang 

diteliti yaitu Product Quality, Persepsi Harga, dan Service Quality terhadap 

Keputusan Pembelian Ulang produk skincare DnH. Jenis penelitian menggunakan 

metode kuantitatif. Populasi pada penelitian ini adalah konsumen klinik DnH 

Pasuruan. Teknik pengambilan sampel di laukuan secara random dengan jumlah 

sampel sebanyak 154 orang atau responden. Teknik pengumpulan data  

menggunakan kuesioner yang telah diuji validitas dan realibilitasnya. Teknik 

analisis data yang digunakan adalah regresi berganda. 

Hasil penelitian menunjukkan bahwa 1). Variabel Product Quality 

pengaruh positif signifikan Product Quality Terhadap Keputusan Pembelian 

Ulang Produk Skincare dengan nilai koefisien regresi 0,240 2). Variabel Persepsi 

Harga pengaruh positif signifikan Persepsi Harga Terhadap Keputusan 

Pembelian Ulang Produk Skincare Dnh dengan nilai koefisien regresi sebesar 

0,227 3). Variabel  Service Quality pengaruh positif signifikan Service Quality 

Terhadap Keputusan Pembelian Ulang Produk Skincare Dnh dengan nilai 

koefisien regresi 0,096  4). Terdapat pengaruh Product Quality, Persepsi Harga, 

dan Service Quality Terhadap Keputusan Pembelian Ulang Produk Skincare Dnh .  

 

 

Kata kunci : Product Quality,  Product Quality, Keputusan Pembelian Ulang, 

Skincare DnH 
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ABSTRACT 

 

 This study aims to determine the effect of the variables studied, namely 

Product Quality, Price Perception, and Service Quality on the Decision to 

Repurchase DnH skincare products. This type of research uses quantitative 

methods. The population in this study were consumers of the Pasuruan DnH 

clinic. The sampling technique was carried out randomly with a total sample of 

154 people or respondents. The data collection technique uses a questionnaire that 

has been tested for validity and reliability. The data analysis technique used is 

multiple regression. 

 The results showed that 1). Product Quality variable has a significant 

positive influence on Product Quality on Skincare Product Repurchase Decisions 

with  a regression coefficient of 0.240 2). Price Perception Variable has a 

significant positive effect on Price Perception on Repurchase Decisions of Dnh 

Skincare Products with a regression coefficient of 0.227 3). Service Quality 

variable has a significant positive effect on Service Quality on Repurchase 

Decisions for Skincare Products with a regression coefficient of 0.096 4). There is 

an effect of Product Quality, Price Perception, and Service Quality on the 

Decision to Repurchase Dnh Skincare Products. 

 

 

Keywords: Product Quality, Product Quality, Repurchase Decision, Skincare DnH 
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