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RINGKASAN 

Skripsi ini disusun oleh Siti Robiah Adawiyah dengan judul “ Pengaruh 

Country of Origin dan Consumers Etnosentrisme terhadap Perceived Quality dan 

Purchase Intention (Survei pada konsumen smartphone merek OPPO di Kecamatan 

Ngoro kabupaten Mojokerto ”. Di bawah bimbingan : Ibu Amma Fazizah., M.AB. 

 

Penelitian ini bertujuan untuk menuji Pengaruh Country of Origin dan 

Consumers Etnosentrisme terhadap Perceived Quality dan Purchase Intention. 

Adapun manfaat yang diperoleh dari penelitian ini adalah memberikan informasi 

atau gambaran mengenai Country of Origin dan Consumers Etnosentrisme terhadap 

Perceived Quality dan Purchase Intention. 

Populasi dari penelitian ini adalah Konsumen yang memakai smartphone 

merek OPPO di Kecamatan Ngoro Kabupaten Mojokerto. Metode pengumpulan 

data penulis menggunakan kuesioner. Analisis data yang digunakan dalam 

penelitian ini adalah Analisis Jalur. Sampel sebanyak 100 Responden yang 

diperoleh dengan menggunakan purposive sampling. 

Hasil penelitian ini menunjukkan bahwa Country of Origin berpengaruh 

signifikan terhadap Perceived Quality, Country of Origin berpengaruh positif dan 

signifikan terhadap Purchase Intention, Consumers Etnosentrisme berpengaruh 

positif dan signifikan terhadap Perceived Quality, Consumers Etnosentrisme 

berpengaruh positif dan signifikan terhadap Purchase Intention dan Perceived 

Quality tidak berpengaruh positif dan signifikan terhadap Purchase Intention. 

Kata Kunci : Country of Origin, Consumers Etnosentrisme, Perceived Quality dan 

Purchase Intention 
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ABSTRCT 

This thesis was compiled by Siti Robiah Adawiyah with the title "The 

Influence of Country of Origin and Consumers Ethnocentrism on Perceived Quality 

and Purchase Intention (Survey of OPPO brand smartphone consumers in Ngoro 

District, Mojokerto Regency". Under the guidance of: Mrs. Amma Fazizah., M.AB. 

 

This study aims to examine the effect of Country of Origin and Consumers 

Ethnocentrism on Perceived Quality and Purchase Intention. The benefits obtained 

from this research are to provide information or an overview of the Country of 

Origin and Consumers Ethnocentrism on Perceived Quality and Purchase 

Intention. 

The population of this study is consumers who use OPPO brand 

smartphones in Ngoro District, Mojokerto Regency. The author's data collection 

method uses a questionnaire. The data analysis used in this research is Path 

Analysis. A sample of 100 respondents was obtained by using purposive sampling. 

The results of this study indicate that Country of Origin has a significant and 

positive effect on Perceived Quality, Country of Origin has a positive and 

significant effect on Purchase Intention, Consumers Ethnocentrism has a positive 

and significant effect on Perceived Quality, Consumers Ethnocentrism has a 

positive and significant effect on Purchase Intention and Perceived Quality has no 

positive effect. and significant to Purchase Intention. 

Keywords: Country of Origin, Consumers Ethnocentrism, Perceived Quality and 

Purchase Intention 
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