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SUMMARY 

Siti Aisyah. Yudharta University Business Administration Study Program. July 

2021. The Effect of Religiosity on Brand Loyalty and Purchase Decisions on Zoya Hijab 

in Malang City (Study on Zoya Boutique Visitors at Olympic Garden Mall Malang). 

PT Zoya is a fashion brand that pioneered the hijab and Muslim clothing that was 

founded in 2005, and already has more than 160 stores spread throughout Indonesia. In 

the current era, companies are required to compete competitively and move quickly in the 

face of competition. 

This study aims to determine and measure the influence of religiosity on brand 

loyalty and purchasing decisions on Zoya hijab in Malang. This research was conducted 

on visitors to Zoya's boutique at Mall Olympic Garden Malang. The selection of research 

samples using the Accidental Sampling method, the number of samples in this study was 

100 respondents. The analysis used is PLS analysis using SmartPLS 3.0 

The results of the study indicate that religiosity has a significant effect on brand 

loyalty, with a path coefficient value of 0.184 with a t-statistic value of 0.051, religiosity 

on purchasing decisions has a significant effect with a path coefficient value of 0.405 and 

a t-statistic value of 3.317. And Brand Loyalty on Purchase Decisions has a significant 

effect with the path coefficient value of 0.309 and the t-statistic value of 2.645. 

Keywords: Religiosity, Brand Loyalty and Purchase Decision 
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Siti Aisyah. Program Studi Administrasi Bisnis Universitas Yudharta. Juli 2021. 

Pengaruh Religiusitas Terhadap Brand Loyality dan Keputusan Pembelian Pada Hijab 

Zoya Di Kota Malang (Studi pada Pengunjung Butik Zoya di Mall Olympic Garden 

Malang). 

PT Zoya merupakan brand busana yang menjadi pionir hijab dan pakaian muslim 

yang berdiri sejak 2005, dan sudah memiliki lebih dari 160 toko yang tersebar luas di 

seluruh Indonesia. Di era saat ini perusahaan dituntut bersaing secara kompetetif dan 

bergerak cepat dalam mengadapi persaingan. 

Penelitian ini bertujuan untuk mengathui dan mengukur pengaruh religiusitas 

terhadap brand loyality dan keputusan pembelian pada hijab Zoya di kota Malang. 

Penelitian ini dilakukan pada pengunjung buik Zoya di Mall Olympic Garden Malang. 

Pemilihan sampel penelitian dengan menggunakan metode Accidental Sampling jumlah 

sampel dalam penelitian ini yaitu sebanyak 100 responden. Analisis yang digunakan yaitu 

Analisis PLS dengan menggunakan SmartPLS 3.0 

Dari hasil penelitian menunjukkan bahwa Religiusitas berpengaruh signifikan 

terhadap Brand Loyality, dengan nilai koefisian jalur sebesar 0.184 dengan nilai t-statistic 

sebesar 0.051, Religiusitas terhadap Keputusan Pembelian berpengaruh signifikan 

dengan nilai koefisien jalur sebesar 0.405 dan nilai t-statistic sebesar 3.317. Dan Brand 

Loyality terhadap Keputusan Pembelian berpengaruh signifikan dengan nilai koefisien 

jalur sebesar 0.309 dan nilai t-statistic sebesar 2.645. 

Kata Kunci : Religiusitas, Brand Loyality dan Keputusan Pembelian 

 

 

 

 

 

 

 

KATA PENGANTAR 



x 
 

Puji syukur kami panjatkan kepada kehadirat Allah SWT, atas berkat Rahmat dan 

karunia-Nya akhirnya penulis dapat menyelesaikan Prosal SKRIPSI ini dengan judul 

“Pengaruh Religiusitas terhadap Brand Loyality dan Keputusan pada Hijab Zoya di Kota 

Malang” (Studi Pada Pengunjung Butik Zoya di Mall Olympic Garden Malang) dengan 

baik dan tepat waktu. 

Tujuan penulisan proposal SKRIPSI ini adalah untuk mengetahuhi (1) apakah 

terdapat pengaruh antara religuisitas terhadap brand loyality. (2) apakah terdapat 

pengaruh antara religuisitas terhadap keputusan pembelian. (3) apakah terdapat pengaruh 

anatara brand loyality terhadap keputusan pembelian.  

Sehubungan dengan itu penulis menyampaikan penghargaan dan ucapan terimakasih 

yang sebesar besarnya kepada : 

1. Romo kia Sholeh Bahrudin selaku pengasuh Pondok Pesantren Ngalah yang slalu 

mendoakan kesuksesan. 

2. Dr.Kholid Murtadho, S.E.,M.E selaku rektor Universitas Yudharta Pasuruan yang 

telah memberikan kesempatan untuk mengikuti pendidikan Strata 1 Program 

Study Administrasi Bisnis di Fakultas Ilmu Sosial Ilmu Politik Universitas 

Yudharta Pasuruan. 

3. Kepada Dr.Any Urwatul Wusko,S.sos.,M.AB sebagai Dekan Fakultas Ilmu Sosial 

Ilmu Politik Universitas Yudharta Pasuruan, yang telah memberikan kesempatan 

untuk mengikuti pendidikan Strata 1 Program Study Administrasi Bisnis di 

Fakultas Ilmu Sosial Ilmu Politik Universitas Yudharta Pasuruan. 



xi 
 

4. Kepada ibu Nur Ajizah, S.sos., M.AB selaku ketua Program Study Administrasi 

Bisni Fakultas Ilmu Sosial Ilmu Politik Universitas Yudharta Pasuruan yang telah 

memberikan kesempatan untuk mengikuti pendidikan Strata 1 Program Study 

Administrasi Bisnis di Fakultas Ilmu Sosial Ilmu Politik Universitas Yudharta 

Pasuruan. 

5. Kepada bapak M. Sulhan, S.Sos, M.AB selaku Dosen Pembimbing dalam proses 

SKRIPSI ini yang telah memberikan arahan dan ilmunya kepada peneliti sehingga 

mampu menyelesaikan proposal SKRIPSI ini dengan baik. 

6. Kepada orang tua, Bapak Abd Ghofur dan ibu Luluk Musoffa yang selalu 

mendoakan dan memberikan perhatian yang diberikan. 

7. Teman angkatan 2017 yang telah menjadi teman seperjuangan dalam menempuh 

pendidikan Strata 1. 

8. Kepada seluruh pihak yang tidak mungkin penulis sebut satu persatu yang telah 

membentu dalam penyelesaian proposal SKRIPSI ini. 

Akhir kata semoga Allah SWT. Membalas atas segala amal kebijakan dari pihak-

pihak yang tersebut. Amin. 

Pasuruan, 3 April 2021 

 

Siti Aisyah 

(201769100004)  



xii 
 

DAFTAR ISI 

Sampul Depan 

Tanda Persetujuan 

Skripsi

 ................................................................................................................................. 

i 

Tanda 

Pengesahan

 ................................................................................................................................. 

ii 

Pernyataan Keaslian 

Skripsi

 ................................................................................................................................. 

iii 

Halaman 

Persembahan

 ................................................................................................................................. 

iv 

Motto

 ................................................................................................................................. 

v 



xiii 
 

Curriculum 

Vitae

 ................................................................................................................................. 

vi 

Summarry

 ................................................................................................................................. 

vii 

Ringkasan 

 ................................................................................................................................. 

viii 

Kata 

Pengantar

 ................................................................................................................................. 

ix 

Daftar 

Isi

 ................................................................................................................................. 

x 

Daftar 

Tabel

 ................................................................................................................................. 

xiv 



xiv 
 

Daftar 

Gambar

 ................................................................................................................................. 

xvi 

Bab I PENDAHULUAN 

1.1 Latar 

Belakang

 ........................................................................................................................... 

1 

1.2 Rumusan 

Masalah

 ........................................................................................................................... 

8 

1.3 Tujuan 

Penelitian

 ........................................................................................................................... 

9 

1.4 Manfaat 

Penelitian

 ........................................................................................................................... 

9 

Bab II TINJUAN PUSTAKA 



xv 
 

2.1 Kajian 

Teoritik

 ................................................................................................................................. 

10 

2.2 Penelitian 

Terdahulu

 ................................................................................................................................. 

23 

3.3 Hubungan antar 

Variabel

 ................................................................................................................................. 

31 

3.4 

Hipotesis

 ................................................................................................................................. 

33 

Bab III METODE PENELITIAN 

3.1 Jenis 

Penelitian



xvi 
 

 ................................................................................................................................. 

34 

3.2 Lokasi 

Penelitian

 ................................................................................................................................. 

34 

3.3 Variabel dan 

Pengukuran

 ................................................................................................................................. 

35 

3.4 Populasi dan 

Sampel

 ................................................................................................................................. 

39 

3.5 Teknik Pengumpulan 

Data

 ................................................................................................................................. 

41 

3.6 Uji 

Istrumen



xvii 
 

 ................................................................................................................................. 

42 

3.7 Teknik Analisis 

Data

 ................................................................................................................................. 

43 

3.7 Uji 

Hipotesis

 ................................................................................................................................. 

53 

Bab IV HASIL PENELITIAN DAN PEMBAHASAN  

4.1 Penyajian 

Data

 ................................................................................................................................. 

54 

4.2 Profile 

Responden

 ................................................................................................................................. 

56 



xviii 
 

4.3 Analisi dan 

Interpretas

 ................................................................................................................................. 

61 

4.4 

Pembahasan

 ................................................................................................................................. 

75 

Bab V PENUTUP 

5.1 

Kesimpulan

 ................................................................................................................................. 

80 

5.2 

Saran

 ................................................................................................................................. 

81 

DAFTAR 

PUSTAKA



xix 
 

 ................................................................................................................................. 

82 

Lampiran 1 Surat ijin 

Penelitian

 ................................................................................................................................. 

85 

Lampiran 2 

Kuisioner

 ................................................................................................................................. 

86 

Lampiran 3 Data 

Responden

 ................................................................................................................................. 

89 

Lampiran 4 Tabel 

Skor

 ................................................................................................................................. 

94 

Lampiran 5 

Hasil



xx 
 

 ................................................................................................................................. 

100 

Lampiran 6 

Foto

 ................................................................................................................................. 

104 

 

  



xxi 
 

DAFTAR TABEL 

1. Top Brand Hijab 

 ........................................................................................................................... 

7 

2. Perbedaan dan Persamaan Terdahulu dan Sekarang 

 ........................................................................................................................... 

30 

3. Definisi dan Pengukuran Variabel 

Religiusitas

 ........................................................................................................................... 

36 

4. Definisi dan Pengukuran Variabel Brand 

Loyality

 ........................................................................................................................... 

37 

5. Definisi dan Pengukuran Variabel Keputusan 

Pembelian

 ........................................................................................................................... 

38 

6. Distribusi Skor Jawaban 

Kuisioner



xxii 
 

 ........................................................................................................................... 

39 

7. Average Variance Extracted 

(AVE)

 ........................................................................................................................... 

48 

8. Uji Validitas 

Veabel

 ........................................................................................................................... 

48 

9. Uji Validitas 

Variabel

 ........................................................................................................................... 

50 

10. Responden berdasarkan Jenis 

Kelamin

 ........................................................................................................................... 

57 

11. Responden berdasarkan 

Usia

 ........................................................................................................................... 

57 



xxiii 
 

12. Responden berdasarkan 

Status

 ........................................................................................................................... 

58 

13. Responden berdasarkan Pendidikan Terakhir 

 ........................................................................................................................... 

59 

14. Responden berdasarkan 

Pekerjaan

 ........................................................................................................................... 

60 

15. Kriteria Interprestasi 

Skor

 ........................................................................................................................... 

62 

16. Distribusi Persepsi Responden terhadap Indikator Pernyataan 

Religiusitas

 ........................................................................................................................... 

62 

17. Distribusi Persepsi Responden terhadap Indikator Penyataan Brand 

Loyality



xxiv 
 

 ........................................................................................................................... 

64 

18. Distribusi Persepsi Responden terhadap Indikator Pernyartaan Keputusan 

Pembelian

 ........................................................................................................................... 

66 

19. R Square 

(R2)

 ........................................................................................................................... 

68 

20. Average Variance Extractec 

(AVE)

 ........................................................................................................................... 

71 

21. Korelasi Varian 

Laten

 ........................................................................................................................... 

72 

22. Uji Reabilitas 

Kontruk

 ........................................................................................................................... 

72 



xxv 
 

23. Hasil Pengujian 

Hipotesis

 ........................................................................................................................... 

73 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xxvi 
 

 

DAFTAR GAMBAR 

1. Logo 

Zoya

 ................................................................................................................................. 

6 

2. Proses Pengambilan Keputusan 

Kosumen

 ................................................................................................................................. 

21 

3. Kerangka Konseptual Muhammad.Isa 

2020

 ................................................................................................................................. 

23 

4. Kerangka Konseptual Yayuk Yuliana 

2018

 ................................................................................................................................. 

24 

5. Kerangka Konseptual Muhammad Imamuddin 

2017

 ................................................................................................................................. 

25 



xxvii 
 

6. Kerangka Konseptual Rivan Sustriso 

2013

 ................................................................................................................................. 

25 

7. Kerangka Konseptual Nasib 2019 

 ................................................................................................................................. 

26 

8. Kerangka Konseptual Mansyuroh 

2019

 ................................................................................................................................. 

27 

9. Kerangka Konseptual Ningrum 

2018

 ................................................................................................................................. 

28 

10. Kerangka Konseptual Siska Lusia Putri 

2018

 ................................................................................................................................. 

28 

11. Kerangka Konseptual Rouza Farikza 

2019



xxviii 
 

 ................................................................................................................................. 

29 

12. Kerangka Konseptual Sofhian 

2017

 ................................................................................................................................. 

30 

13. Model Hipotesis 

Penelitian

 ................................................................................................................................. 

34 

14. Model Pengukuran Variabel 

Religiusitas

 ................................................................................................................................. 

47 

15. Model Pengukuran Variabel Brand 

Loyality

 ................................................................................................................................. 

47 

16. Model Pengukuran Variabel Keputusan 

Pembelian

 ................................................................................................................................. 

48 



xxix 
 

17. Logo Zoya 

 ................................................................................................................................. 

55 

18. Grafik Deskripsi Responden berdasarkan Jenis 

Kelamin

 ................................................................................................................................. 

57 

19. Grafik Deskripsi Responden berdasarkan 

Usia

 ................................................................................................................................. 

58 

20. Grafik Deskripsi Responden berdasarkan 

Status

 ................................................................................................................................. 

59 

21. Grafik deskripsi Responden berdasarkan Pendidikan 

terakhir

 ................................................................................................................................. 

60 

22. Grafik deskripsi berdasarkan 

Pekerjaan



xxx 
 

 ................................................................................................................................. 

61 

23. Hasil Evaluasi Outer Model 

Religius

 ................................................................................................................................. 

68 

24. Hasil Evaluasi Outer Model Brand 

Loyality

 ................................................................................................................................. 

69 

25. Hasil Evaluasi Outer Model Keputusan 

Pembelian

 ................................................................................................................................. 

70 

26. Diagram 

Jalur

 ................................................................................................................................. 

74 

 


