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ABSTRAK 

Salah satu elemen wisata halal yang sangat dibutuhkan oleh wisatawan muslim 

adalah hotel sharia. Pelayanan yang diberikan oleh hotel sharia sebenarnya tidak 

berbeda dengan hotel konvensional, hotel sharia sangat memperhatikan kondisi 

pelayanan yang diperluas oleh kebutuhan wisatawan muslim, yaitu dengan 

menjalankan ibadahnya sesuai sharia islam (Alandri and Verinita, 2019). Tujuan dari 

penelitian ini adalah untuk mengetahui apakah Customer Value Effect berpengaruh 

terhadap Kepuasan dan Revisit Intention serta untuk  mengetahui Sharia Hotel Concept 

berpengaruh terhadap Kepuasan dan Revisit Intention pengunjung di Syariah Radho 

Hotel Malang.  

Penelitian ini menggunakan pendekatan kuantitatif dengan metode survey dan 

pembagian kuisioner sebanyak 115 pada konsumen dan pelanggan yang ditemui. 

Lokasi penelitian ini akan dilaksanakan di Syariah Radho Hotel Malang.  

Hasil penelitian menunjukkan bahwa (1) Terdapat pengaruh yang signifikan 

antara variabel Customer Value Effect terhadap variabel Kepuasan (2) Terdapat 

pengaruh yang signifikan antara variabel Customer Value Effect Terhadap variabel 

Revisit Intention (3) Terdapat pengaruh yang signifikan antara variabel Sharia Hotel 

Concept terhadap variabel Kepuasan (4) Terdapat pengaruh yang signifikan antara 

variabel Sharia Hotel Concept terhadap variabel Revisit Intention (5) Terrdapat 

pengaruh yang signifikan antara variabel Kepuasan terhadap variabel Revisit Intention. 

Kata Kunci: Customer Value Effect, Sharia Hotel Concept, Kepuasan, dan Revisit 

Intention 
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ABSTRACT 

One element of halal tourism that is needed by Muslim tourists is shariahotels. 

The services provided by  sharia hotels are actually no different from conventional 

hotels,  sharia hotels are very concerned about the condition of service that is expanded 

by the needs of Muslim tourists, namely by carrying out their worship in accordance 

with  Islamic  sharia  (Alandri  and  Verinita, 2019). The purpose of this study was to 

find out whether customer value effect  on satisfaction and revisit intention  and to find 

out sharia hotel concept  influences satisfaction and revisit intention of visitors in 

Syariah Radho Hotel Malang. 

This study uses a quantitative approach with survey methods and questionnaire 

divisions of 115  to consumers and customers encountered. The location of this research 

will be carried out at Syariah Radho Hotel Malang.  

The results showed that (1) Therewas a significant influence between customer 

value effect  variables on satisfaction variables  (2)  There was a significant influence 

between customer value effect  variables against revisit intention  variables  (3) There 

was a significant influence between sharia hotel concept  variables on satisfaction 

variables (4) There was a significant influence between sharia hotel concept  variables 

on  variables revisit intention  (5) there was a significant effect between satisfaction 

variables to variables revisit intention. 

Keywords: Customer Value Effect, Sharia Hotel Concept,Satisfaction,and Revisit 

Intention 
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