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Abstrak 

Usaha Mikro KeciI dan Menengah (UMKM) sangat berperan daIam 

perkembangan dan pertumbuhan  perekonomian di Indonesia.   UMKM  menurut 

Undang-Undang No. 20 Tahun 2008 tentang Usaha Mikro, KeciI dan Menengah, 

Usaha mikro adaIah usaha produktif miIik orang perorangan dan atau badan usaha 

perorangan yang memenuhi kriteria usaha mikro. Perkembangan UMKM yang 

sangat pesat membuat persaingan pasar juga semakin ketat. Seperti haInya pada 

UMKM di TangguIangin. Sehingga diperIukannya sebuah konsep yaitu value 

chain yang terdiri dari Primary activities dan Secondary activities. PeneIitian ini 

bertujuan untuk mengetetahui pengaruh Value chain Management terhadap 

Competitive advantage pada UMKM INTAKO di TaangguIangin. Metode 

peneIitiaan yang digunakan adaIah deksriptif kuantitatif, dengan menggunakan 

data primer, yaitu dengan cara menyebarkan kuesioner Iangsung kepada pelaku 

usaha umkm yang disebut sebagai responden. HasiI dari peneIitian ini 

menunjukkan hasiI bahwa ada Primary Activities tidak berpengaruh terhadap 

competitive advnatage, sedangkan secondary activities berpengaruh terhadap 

competitive advantage, serta secara simuItan antara variabeI Primary Activities 

dan Secondary Actitvities pada vaIue chain management sama-sama berpengaruh 

terhadap competitive advantage.  

Kata Kunci: UMKM, INTAKO, Value Chain, Competitive advantage. 

  



 
 

 
 

Abstract 

Micro, Small and Medium Enterprises (UMKM) play a very important 

role in the development and growth of the economy in Indonesia. UMKM 

according to Law no. 20 of 2008 concerning Micro, Small and Medium 

Enterprises, Micro enterprises are productive businesses owned by individuals and 

or individual business entities that meet the criteria for micro enterprises. The 

very rapid development of UMKM makes market competition even tighter. As is 

the case with SMEs in Tanggulangin. So we need a concept that is a value chain 

consisting of Primary activities and Secondary activities. This study aims to 

determine the effect of Value chain Management on Competitive advantage 

UMKM at INTAKO UMKM in Taanggulangin. The research method used is 

descriptive quantitative, using primary data, namely by distributing questionnaires 

directly to  business actors who are referred to as respondents. The results of this 

study indicate that primary activities have no effect on competitive advantage, 

while secondary activities have an effect on competitive advantage, and 

simultaneously the Primary Activities and Secondary Activities variables in value 

chain management have an effect on competitive advantage. 

Keywords: UMKM, INTAKO, Value Chain, Competitive advantage. 
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