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ABSTRACT 

 

Aisyah Novitasari. 2021. Analysis of The Night Flower Distribution Channel 

in Rembang Village of Rembang District of Pasuruan Regency. Under the 

Guidance of Desy Cahyaning Utami, SP., MP. 

 

This study aims to analyze marketing channels, marketing institutions, 

and marketing functions formed in Rembang Village. As well as analyzing the 

marketing efficiency of tuberose flowers in Rembang Village in terms of the 

marketing margin approach, farmer's share and also the profit to cost ratio. 

The research method uses analysis of marketing margins, farmer's share, 

market efficiency and also the ratio of profits to costs. The research area was 

taken purposively, namely Rembang Village, Rembang District. The sampling 

method of farmers is simple random sampling, while the sample of traders is 

snowball sampling. The sample of farmers was taken as many as 30 tuberose 

flower farmers while the sample of traders consisted of 4 collectors, 2 

wholesalers and 6 retailers. The data taken in the form of primary data and 

secondary data with interview techniques, recording and observation. 

The results showed that there were three types of tuberose flower 

marketing channels in Rembang Village, Rembang District, Pasuruan Regency, 

namely, channel I: Farmers – Consumers. Channel II: Farmers – Collectors – 

Retailers – Consumers. Channel III : Farmers – Wholesalers – Retailers – 

Consumers. Of the three marketing channels, the most efficient is channel I 

because there is no marketing margin and 100% share value. Channel II the 

value of the marketing margin is Rp. 4,800/kg with a share value of 20% and in 

channel III the marketing margin value is Rp. 2.500/kg with a share value of 

33.33%. 

 

Keywords: Tuberose Flower Marketing, Marketing Efficiency 

 

 

 

 



 

ABSTRAK 

 

Aisyah Novitasari. 2021. Analisis Saluran Pemsaran Bunga Sedap Malam Di 

Desa Rembang Kecamatan Rembang Kabupaten Pasuruan. Dibawah 

Bimbingan Desy Cahyaning Utami, SP., MP. 

 

Penelitian ini bertujuan untuk menganalisis saluran pemasaran, lembaga 

pemasaran, fungsi-fungsi pemasaran yang terbentuk di Desa Rembang. Serta 

menganalisis efisiensi pemasaran bunga sedap malam di Desa Rembang ditinjau 

dari pendekatan margin pemasaran, farmer’s share dan juga rasio keuntungan 

terhadap biaya. 

Metode penelitian menggunakan analisis margin pemasaran, farmer’s 

share, efisiensi pasar dan juga rasio keuntungan terhadap biaya. Daerah 

penelitian diambil secara sengaja (purposive) yaitu Desa Rembang Kecamatan 

Rembang. Metode pengambilan sampel petani secara simple random sampling 

sedangkan sampel pedagang secara snowball sampling. Sampel petani diambil 

sebanyak 30 petani bunga sedap malam sedangkan sampel pedagang terdiri 

dari 4 orang pengepul, 2 orang pedagang besar dan 6 orang pengecer. Data 

yang diambil berupa data primer dan data sekunder dengan teknik wawancara, 

pencatatan dan observasi. 

Hasil penelitian menunjukkan bahwa ada tiga tipe saluran pemasaran 

bunga sedap malam di Desa Rembang Kecamatan Rembang Kabupaten 

Pasuruan yaitu, saluran I : Petani – Konsumen. Saluran ke II : Petani – Pengepul 

– Pengecer – Konsumen. Saluran ke III : Petani – Pedagang besar – Pengecer – 

Konsumen. Dari ketiga saluran pemasaran yang paling efisien adalah saluran I 

karena tidak terdapat margin pemasaran dan nilai share 100%. Saluran II nilai 

margin pemasaran sebesar Rp. 4.800/kg dengan nilai share 20% dan pada 

saluran III nilai margin pemasaran sebesar Rp. 2.500/kg dengan nilai share 

33,33%.  

 

Kata Kunci : Pemasaran Bunga sedap malam, Efisiensi Pemasaran 
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