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RINGKASAN 

 

 
Nur Lailatul Masruro, Program Study Ilmu Administrasi Bisnis Universitas 

Yudharta Pasuruan 2020. “Pengaruh Persepsi Kemudahan, Persepsi Kegunaan Dan 

Persepsi Keamanan Terhadap Minat Investasi Emas” (Surve Pada Follower Akun 

Instagram @Antamlogammulia). Pembimbing : Dr. Any Urwatul Wusko, S.Sos., 

M.AB. 

 

 
Penelitian ini bertujuan untuk mengetahui pengaruh persepsi kemudahan, persepsi 

kegunaan dan persepsi keamanan terhadap minat investasi emas. Penelitian ini 

menggunakan metode kuantitatif yaitu dengan melakukan survey menggunakan 

kuesioner secara online melalui google form untuk pengambilan sampelnya. 

Populasi dari penelitian ini adalah follower akun Instagram @antamlogammulia. 

Sampel penelitian ini menggunakan rumus machine dan dikeahui jumlah sampel 

sebanyak 115 orang. Penelitian ini menggunakan analisis regresi linier berganda 

dengan menggunakan software SPSS versi 26. 

Dari hasil penelitian ini dapat diketahui bahwa (1) persepsi kemudahan secara 

parsial berpengaruh positif dan signifikan terhadap minat investasi emas, (2) 

persepsi kegunaan secara parsial tidak berpengaruh positif dan signifikan terhadap 

minat investasi emas, (3) persepsi keamanan secara parsial berpengaruh positif dan 

signifikan terhadap minat investasi emas, (4) persepsi kemudahan, persepsi 

kegunaan dan persepsi keamanan secara simultan berpengaruh positif dan signifikan 

terhadap minat investasi emas. 

Kata Kunci : Persepsi Kemudahan, Persepsi Kegunaan, Persepsi Keamanan, Minat 

Investasi Emas 
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ABSTRACT 

 
 

Nur Lailatul Masruro, Business Administration Study Program, University of 

Yudharta Pasuruan 2020. "The Influence of Perception of Ease, Perception of 

Usability and Perception of Security on Gold Investment Interest" (Surve on 

Instagram Follower Account @Antamlogammulia). Supervisor : Dr. Any Urwatul 

Wusko, S.Sos., M.AB. 

 

 
This study aims to determine the effect of perceived ease, perceived usefulness and 

perceived security on interest in gold investment. This study uses a quantitative 

method, namely by conducting a survey using an online questionnaire via google 

form for sampling. 

 

The population of this study is the follower of the Instagram account 

@antamlogammulia. The sample of this study used the machine formula and the 

number of samples was 115 people. This study uses multiple linear regression 

analysis using SPSS version 26 software. 

 

From the results of this study, it can be seen that (1) the perception of ease partially 

has a positive and significant effect on interest in gold investment, (2) the 

perception of usefulness partially does not have a positive and significant effect on 

interest in gold investment, (3) the perception of security partially has a positive 

and significant effect. significant effect on interest in gold investment, (4) 

perception of convenience, perception of usefulness and perception of security 

simultaneously have a positive and significant effect on interest in gold investment. 

 

Keywords: Perception of Ease, Perception of Usefulness, Perception of Security, 

Interest in Gold Investment 
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