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ABSTRAK 

Sofi, Program Studi Ilmu Administrasi Bisnis Universitas Yudharta Pasuruan 

18 agustus 2021. Pengaruh Rebranding dan Persepsi Masyarakat Terhadap Citra 

Merek (Survey pada nasabah BSI di Lawang). 

Tujuan penelitian ini untuk menguji pengaruh rebranding dan persepsi 

masyarakat terhadap citra merek (survey pada nasabah Bank Syariah Indonesia di 

Lawang). Jenis penelitian yang digunakan adalah kuantitatif. Populasi pada penelit

ian adalah nasabah Bank Syariah Indonesia di Lawang. Teknik pengambilan samp

el menggunakanaccidental sampling. Sampel yang digunakan adalah 100 respond

en.  Teknik analisis data menggunakan sofwer SPSS 25. 

 Hasil penelitian menunjukkan bahwa variabel rebranding berpengaruh positif 

dan tidak signifikan terhadap citra merek. Variabel persepsi masyarakat berpengaruh 

positif dan signifikan. Variabel rebranding dan persepsi masyarakat berpengaruh 

positif dan signifikan terhadap citra merek. 

Kata Kunci: rebranding, persepsi masyarakat dan citra merek 
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ABSTRAK 

 Sofi, Business Administration Study Program, University of Yudharta 

Pasuruan August 18, 2021. The Effect of Rebranding and Public Perception on Brand 

Image (Survey on BSI customers in Lawang). 

 The purpose of this study was to examine the effect of rebranding and 

public perception on brand image (a survey of Indonesian Syariah Bank customers in 

Lawang). The type of research used is quantitative. The population in this study are 

Indonesian Islamic Bank customers in Lawang. The sampling technique used was 

accidental sampling. The sample used is 100 respondents. The data analysis 

technique used SPSS 25 software. 

 The results showed that the rebranding variable had a positive and 

insignificant effect on brand image. The community perception variable has a 

positive and significant effect. Variable rebranding and public perception have a 

positive and significant effect on brand image. 

Keywords: rebranding, public perception and brand image 
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