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RINGKASAN 

Zidan Kurnia Fiqih. Program study ilmu Aministrasi Bisnis Unversitas Yudharta 

Pasuruan 27 Juli 2021. Pengaruh E-promotion, Word of Mouth dan Kualitas 

Produk terhadap Keputusan Konsumen membeli Pakaian Secondhand pada Thrift 

Store di Suhat Kota Malang. 

 Desember 2019 fenomena pakaian secondhand atau dalam bahasa gaulnya 

BABEBO (baju bekas bos) sedang naik pamor. Demam babebo sudah merambah 

ke semua lapisan masyarakat, banyak toko – toko di kota besar yang menjual 

pakaian seconhand, salah satunya di kota malang. Tiga tahun terakhir, penjual 

pakaian secondhand bertambah banyak di kota malang. Melihat fenomena 

tersebut, penulis tertarik mengambil tema penelitian berjudul E-promotion, Word 

of Mouth dan Kualitas Produk terhadap Keputusan Konsumen membeli Pakaian 

Secondhand pada Thrift Store di Suhat Kota Malang.  

Penelitian ini bertujuan untuk mengetahui : 1) pengaruh e-promotion 

terhadap keputusan pembelian pakaian secondhand. 2) pengaruh word of mouth 

terhadap keputusan pembelian pakaian secondhand. 3) pengaruh kualitas produk 

terhadap keputusan pembelian pakaian secondhand. 3) pengaruh e-promotion, 

word of mouth dan kualitas produk secara simultan terhadap keputusan pembelian 

pakaian secondhand. Pengambilan sampel menggunakan accidental sampling 

Metode pengambilan data dengan membagikan kuesioner kepada konsumen 

pakaian secondhand pada thriftstore di suhat kota malang dengan jumlah sampel 

100 responden. Jenis penelitian yang digunakan dalam penelitian ini adalah jenis 

penelitian kuantitatif deskriptif. Metode pengambilan data dengan menggunakan 

teknik oservasi. Metode analisis data yang digunakan adalah regresi berganda. 

Hasil penelitian ini menunjukkan semua variabel independen baik secara parsial 

dan simultan berpengaruh positif dan signifikan terhadap variabel dependen. 

 

Kata kunci : e-promotion, word of mouth, kualitas produk dan keputusan 

pembelian. 
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ABSTRACT 

Zidan Kurnia Fiqh. Program of study the science of Administrative Business 

Universitas Yudharta Pasuruan July 27, 2021. The influence of E-promotion, 

Word of Mouth and the Quality of the Products against the Decision of the 

Consumer of buying Clothes Secondhand at Thrift Store in Suhat Malang City. 

 December 2019 phenomenon clothes secondhand or in the language of 

jock BABEBO (thrift boss) is climbing the prestige. Fever babebo has penetrated 

into all walks of life, many of the shops in the big city that sell clothes seconhand, 

one of them in the city of malang. The last three years, the seller clothing 

secondhand multiply in the city of malang. View the phenomenon, the authors are 

interested in taking the research theme of E-promotion, Word of Mouth and the 

Quality of the Products against the Decision of the Consumer of buying Clothes 

Secondhand at Thrift Store in Suhat Malang City.  

This study aims to determine : 1) the influence of e-promotion against the 

decision of buying clothes secondhand. 2) the influence of word of mouth on 

purchase decisions clothes secondhand. 3) the influence of product quality on 

purchasing decisions clothes secondhand. 3) the influence of e-promotion, word 

of mouth and product quality simultaneously against the decision of buying 

clothes secondhand. Sampling using accidental sampling Method of collecting 

data by distributing questionnaires to consumers outfit secondhand at a thriftstore 

in suhat malang city with a total sample of 100 respondents. The type of research 

used in this research is a type of descriptive quantitative research. Methods of 

data collection using the technique of oservasi. Data analysis method used is 

multiple regression. The results of this study showed all of the independent 

variables both partially and simultaneously have a positive and significant impact 

on the dependent variable. 

 

Keywords : e-promotion, word of mouth, the quality of the product and the 

purchase decision. 
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