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 RINGKASAN 

Dimas Aldy Zaki Alfiandy, Program Study Ilmu Administrasi Bisnis Universitas 

Yudharta, 2021. Pengaruh Brand Trus, Perceived Quality, Dan Perceived Value 

Terhadap Minar Beli Produk Smartphone Iphone Di Ibox Mog Kota Malang. 

Pembimbing Dr. Kholid Murtadlo S.E, M.E. 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Brand Trust, Perceived 

Quality, Perceived Value, dan Minat Beli produk smartphone iPhone di iBox 

MOG kota Malang. Sampel pada penelitian ini adalah pengunjung iBox MOG 

kota Malang. Pengambilan sampel menggunakan teknik Accidental Sampling 

dengan jumlah responden sebanyak 100 responden. Pengumpulan data dilakukan 

dengan memberikan kuesioner tentang Brand Trust, Perceived Quality, Perceived 

Value, dan Minat Beli. Penelitian ini menggunakan metode analisis regresi linier 

berganda. Pengujian hipotesis menggunakan uji T dan uji F.  

Hasil pengujian menunjukkan bahwa Brand Trust dan Perceived Value secara 

parsial berpengaruh positif & signifikan terhadap Minat Beli. Sedangkan 

Perceived Quality secara parsial berpengaruh positif tetapi tidak signifikan 

terhadap Minat beli. Serta hasil uji F menunjukkan bahwa Brand Trust, Perceived 

Quality, dan Perceived Value secara simultan berpengaruh positif dan signifikan 

terhadap Minat Beli 

 

Keywords: Brand Trust, Perceived Quality, Perceived Value, Minat Beli. 
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ABSTRACT 

 

 

Dimas Aldy Zaki Alfiandy, Program Study Ilmu Administrasi Bisnis Universitas 

Yudharta, 2021. Pengaruh Brand Trus, Perceived Quality, Dan Perceived Value 

Terhadap Minar Beli Produk Smartphone Iphone Di Ibox Mog Kota Malang. 

Pembimbing Dr. Kholid Murtadlo S.E, M.E. 

 

This research aims to determine the effect of Brand Trust, Perceived Quality, 

Perceived Value, and Intention to buy iphone smartphone products at iBox MOG 

in Malang city. The sample in this research were visitors to iBox MOG Malang 

city. Sampling using the Accidental Sampling technique with a total of 100 

respondents. Data collection is done by providing a questionnaire about Brand 

Trust, Perceived Quality, Perceived Value, and Purchase Intention. This research 

uses multiple linear regression analysis method. Hypothesis testing using T test 

and F test.  

The test results show that Brand Trust and Perceived Value partially have a 

positive and significant effect on Purchase Intention. While Perceived Quality 

partially has a positive but not significant effect on purchase intention. And the F 

test results show that Brand Trust, Perceived Quality, and Perceived Value 

simultaneously have a positive and significant effect on Purchase Intention. 

 

Keywords : Brand Trust, Perceived Quality, Perceived Value, Minat Beli. 
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