
 
 

 
 

 
 

 

Lampiran 1 (Kuisioner Penelitian) 

 

Identitas responden 

 Jenis kelamin :                       laki- laki                          perempuan 

 Umur              :                      15-20                      21 – 30                       >30 

 Penghasilan :  1 – 2 juta                       3 juta lebih 

 Lama Pemakaian : 1-2 bulan                      3 bulan lebih 

 Petunjuk pengisian  

1. Pertnyataan berikut mohon diisi dengan jujur sesuai keadaan dan 

kenyataan yang ada 

2. Berikan tanda centang (√) pada salah satu jawaban disetiap pernyataan 

sesuai apa yang ibu/saudara alami dan rasakan selama ini, terdapat lima 

pilihan jawaban atas pernyataan  yaitu : 

a. STS (sangat tidak setuju)   : skor 1  

b. TS (tidak setuju)                : skor 2 

c. N (netral)                            : skor 3 

d. S (setuju)                            : skor 4 

e. SS (sangat setuju)               : skor 5 

 

 



 
 

 
 

 
 

 

 

Influener (X1) 

No Pernyataan Alternatif jawaban 

SS S N TS STS 

1 Kepercayaan 

(trutworthiness) 

     

 Ms Glow  memberikan 

produk dan manfaat yang 

sesuai dengan iklan yang di 

sampaikan 

     

2 Keahlian (expestise)      

 Ms Glow menjadi salah satu 

produk yang di percaya 

dalam hal perawatan wajah 

     

3 Daya tarik ( attractiviness)      

 Ms glow menjadi produk 

perawatan wajah dengan 

banyak varian dan manfaat 

     

 

 



 
 

 
 

 
 

 

 

 

Social media stories (X2) 

No Pernyataan  Alternatif jawaban 

SS S N TS STS 

1 Pesan (context)      

 Ms Glow selalu 

menyampaikan informasi 

tentang manfaat dari produk 

yang di tawarkan 

     

2 Komunikasi 

(communication) 

     

 Ms glow  memberikan 

panduan tentang penggunaan 

produk kepada para 

konsumen 

     

  

 

 

 



 
 

 
 

 
 

 

Purchase (y) 

No Pernyataan  Alternatif jawaban 

SS S N TS STS 

1 menggunakan kembali      

 Berbagai manfaat yang di 

berikan ms glow membuat 

konsumen selalu 

menggunakan produk ini 

     

2 mencoba jenis produk lain      

 Setelah menggunakan ms 

glow membuat konsumen  

ingin mencoba produk lain 

     

3 kesan yang diterima 

konsumen setelah proses 

pembelian 

     

 Setelah menggunakan ms 

glow konsumen akan 

mendapat berbagai manfaat 

dan kesan yang sesuai 

dengan pesan di produk 

     

 



 
 

 
 

 
 

 

 

Trust (intervening) 

No Pernyataan  Alternatif jawaban 

SS S N TS STS 

1 Dapat di andalkan 

(dependable) 

     

 Ms glow menjadi produk 

andalan pengguna dalam 

merawat tubuh mereka 

     

2 Jujur ( honest)      

 Manfaat yang di berikan Ms 

glow sesuai dengan pesan 

yang di sampaikan di produk 

     

3 Konsistensi( reliable)      

 Ms glow  selalu menjaga  

kualitas dan kepercayaan   

dari produk mereka 

     

 

 

 



 
 

 
 

 
 

 

Lampiran 3 (Tabel Nilai Z Distribusi Normal) 

 

Beberapa Nilai Z untuk 

Perhitungan Ukuran Sampel 

α = 0,01 Z α/2 = 2.58 Z α = 2.33 

α = 0,05 Z α/2 = 1.96 Z α = 1.64 

α = 0,10 Z α/2 = 1.64 Z α = 1.28 

 

1 – β = 0.70 Zβ = 0.52 

Zβ = 0.84 

Zβ = 1.28 

1 – β = 0.80 

1 – β = 0.90 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

 
 

 

Lampiran 4 ( Uji Validitas) 

 

Correlation 

Correlations 

 influencer1 influencer2 influencer3 social1 social2 purchase1 

influencer1 Pearson 

Correlation 

1 ,632** ,577** ,632** ,558** ,600** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 

N 160 160 160 160 160 160 

influencer2 Pearson 

Correlation 

,632** 1 ,566** ,373** ,444** ,492** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 

N 160 160 160 160 160 160 

influencer3 Pearson 

Correlation 

,577** ,566** 1 ,480** ,453** ,491** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 

N 160 160 160 160 160 160 

social1 Pearson 

Correlation 

,632** ,373** ,480** 1 ,600** ,514** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 

N 160 160 160 160 160 160 

social2 Pearson 

Correlation 

,558** ,444** ,453** ,600** 1 ,572** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 

N 160 160 160 160 160 160 

purchase1 Pearson 

Correlation 

,600** ,492** ,491** ,514** ,572** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  



 
 

 
 

 
 

 

N 160 160 160 160 160 160 

purchase2 Pearson 

Correlation 

,558** ,444** ,453** ,600** 1,000** ,572** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 

N 160 160 160 160 160 160 

purchase3 Pearson 

Correlation 

,556** ,513** ,467** ,533** ,567** ,587** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 

N 160 160 160 160 160 160 

trust1 Pearson 

Correlation 

,472** ,460** ,368** ,505** ,458** ,582** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 

N 160 160 160 160 160 160 

trust2 Pearson 

Correlation 

,571** ,533** ,514** ,586** ,543** ,621** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 

N 160 160 160 160 160 160 

trust3 Pearson 

Correlation 

,536** ,457** ,470** ,515** ,595** ,554** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 

       

N 160 160 160 160 160 160 

 



 
 

 
 

 
 

 

 

 

Correlations 

 purchase2 purchase3 trust1 trust2 trust3 

influencer1 Pearson Correlation ,558** ,556** ,472** ,571** ,536** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 

N 160 160 160 160 160 

influencer2 Pearson Correlation ,444** ,513** ,460** ,533** ,457** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 

N 160 160 160 160 160 

influencer3 Pearson Correlation ,453** ,467** ,368** ,514** ,470** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 

N 160 160 160 160 160 

social1 Pearson Correlation ,600** ,533** ,505** ,586** ,515** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 

N 160 160 160 160 160 

social2 Pearson Correlation 1,000** ,567** ,458** ,543** ,595** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 

N 160 160 160 160 160 

purchase1 Pearson Correlation ,572** ,587** ,582** ,621** ,554** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 

N 160 160 160 160 160 

purchase2 Pearson Correlation 1 ,567** ,458** ,543** ,595** 



 
 

 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 

N 160 160 160 160 160 

purchase3 Pearson Correlation ,567** 1 ,509** ,668** ,617** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 

N 160 160 160 160 160 

trust1 Pearson Correlation ,458** ,509** 1 ,601** ,458** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 

N 160 160 160 160 160 

trust2 Pearson Correlation ,543** ,668** ,601** 1 ,550** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 

N 160 160 160 160 160 

trust3 Pearson Correlation ,595** ,617** ,458** ,550** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 160 160 160 160 160 

**. Correlation is significant at the 0.01 level (2-tailed). 



 
 

 
 

 
 

 

Lampiran 5 (Uji Rebilitas)  

Reliability 

 

Scale: ALL VARIABLES 

Case Processing Summary 

 N % 

Cases Valid 160 100,0 

Excludeda 0 ,0 

Total 160 100,0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,928 11 

 

 

 

 

 

 

 

 



 
 

 
 

 
 

 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

influencer1 41,9125 35,351 ,745 ,619 

influencer2 41,9500 36,488 ,636 ,724 

influencer3 41,8812 36,709 ,624 ,625 

social1 41,8375 36,049 ,697 ,622 

social2 41,8438 35,227 ,760 ,719 

purchase1 41,9313 34,869 ,733 ,720 

purchase2 41,8438 35,227 ,760 ,819 

purchase3 42,0188 35,780 ,731 ,920 

trust1 42,0687 35,524 ,631 ,725 

trust2 41,9625 35,483 ,753 ,819 

trust3 41,8750 36,160 ,697 ,622 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

 
 

 

Lampiran 6 ( Uji T ( Parsial) ) 

Regression 

 

Variables Entered/Removeda 

Model 

Variables 

Entered 

Variables 

Removed Method 

1 trust, influencer, 

socialb 

. Enter 

 

a. Dependent Variable: purchase 

b. All requested variables entered. 

 

Model Summary 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 1,000a 1,000 1,000 ,00000 

 

a. Predictors: (Constant), trust, influencer, social 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 645,694 3 215,231 . .b 

Residual ,000 156 ,000   

Total 645,694 159    

 

a. Dependent Variable: purchase 

b. Predictors: (Constant), trust, influencer, social 



 
 

 
 

 
 

 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) 4,671 3,575  1,166 ,245 

influencer ,297 ,054 ,288 5,457 ,142 

social ,951 ,078 ,648 4,276 ,136 

trust 634 ,128 ,399 4,945. 151. 

 

a. Dependent Variable: purchase 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

 
 

 

 

Lampiran 7 ( Uji F (Simultan) ) 

 

Regression 

Variables Entered/Removeda 

Model 

Variables 

Entered 

Variables 

Removed Method 

1 socialmedia, 

influencerb 

. Enter 

 

a. Dependent Variable: purchase 

b. All requested variables entered. 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,862a ,744 ,740 1,02705 

 

a. Predictors: (Constant), socialmedia, influencer 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 480,084 2 240,042 27,563 ,000b 

Residual 165,609 157 1,055   

Total 645,694 159    

 

a. Dependent Variable: purchase 

b. Predictors: (Constant), socialmedia, influencer 



 
 

 
 

 
 

 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) ,671 ,575  1,166 ,245 

influencer ,297 ,054 ,288 5,457 ,000 

socialmedia ,951 ,078 ,648 12,276 ,000 

 

a. Dependent Variable: purchase 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

 
 

 

Lampiran 8 ( Uji Normalitas ) 

 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 160 

Normal Parametersa,b Mean ,0000000 

Std. Deviation 2,92057256 

Most Extreme Differences Absolute ,074 

Positive ,070 

Negative -,074 

Test Statistic ,074 

Asymp. Sig. (2-tailed) ,164c 

 

a. Test distribution is Normal. 

b. Calculated from data. 

 c. Lilliefors Significance Correction 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

 
 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardize

d Residual 

N 160 

Normal Parametersa,b Mean ,0000000 

Std. Deviation 3,02057259 

Most Extreme Differences Absolute ,095 

Positive ,095 

Negative -,086 

Test Statistic ,095 

Asymp. Sig. (2-tailed) ,187c 

 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

 
 

 

Lampiran 9 ( Analisis Jalur)  

Regression 

 

Variables Entered/Removeda 

Model 

Variables 

Entered 

Variables 

Removed Method 

1 social, 

influencerb 

. Enter 

 

a. Dependent Variable: purchase 

b. All requested variables entered. 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,638a ,407 ,395 3,91403 

 

a. Predictors: (Constant), social, influencer 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1176,497 2 588,248 38,398 ,000b 

Residual 1715,799 112 15,320   

Total 2892,296 114    

 

a. Dependent Variable: purchase 

b. Predictors: (Constant), social, influencer 



 
 

 
 

 
 

 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 0,010 3,994  2,206 ,029 

influencer ,451 ,114 ,336 4,041 ,000 

social ,324 ,067 ,403 4,845 ,000 

 

a. Dependent Variable: purchase 

 

Regression 

Variables Entered/Removeda 

Model 

Variables 

Entered 

Variables 

Removed Method 

1 purchase, 

influencer, 

socialb 

. Enter 

 

a. Dependent Variable: trust 

b. All requested variables entered. 

 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 803a 645 635 ,3.11315 

 



 
 

 
 

 
 

 

a. Predictors: (Constant), purchase, influencer, social 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1953.141 3 654,047 67,176. 000.b 

Residual 1075.780 111 9,692   

Total 3028,922 114    

 

a. Dependent Variable: trust 

b. Predictors: (Constant), purchase, influencer, social 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2064 3254  636. 526. 

influencer 219 ,097 ,156 2.254. 026. 

social 120 ,059 ,146 2.050. 043. 

purchase 626 ,075 ,612 8.335. 000. 

 

a. Dependent Variable: trust 

 

 

 

 

 



 
 

 
 

 
 

 

Lampiran 10 ( Uji Koefisien Determinasi)  

Regression 

 

Variables Entered/Removeda 

Model 

Variables 

Entered 

Variables 

Removed Method 

1 socialmedia, 

influencerb 

. Enter 

 

a. Dependent Variable: purchase 

b. All requested variables entered. 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,916a ,839 ,803 3,453 

 

a. Predictors: (Constant), socialmedia, influencer 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 480,084 2 240,042 227,563 ,000b 

Residual 165,609 157 1,055   

Total 645,694 159    

 

a. Dependent Variable: purchase 

b. Predictors: (Constant), socialmedia, influencer 

 



 
 

 
 

 
 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) ,671 ,575  1,166 ,245 

influencer ,297 ,054 ,288 5,457 ,000 

socialmedia ,951 ,078 ,648 12,276 ,000 

 

a. Dependent Variable: purchase 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

 
 

 

Lampiran 11 ( T Tabel)  

Titik Distribusi Frekuensi T (df 121-160) 

Pr 0.25 0.10 0.05 0.025 0.01 0.005 0.001 

df 0.50 0.20 0.10 0.050 0.02 0.010 0.002 

121 0.67652 1.28859 1.65754 1.97976 2.35756 2.61707 3.15895 

122 0.67651 1.28853 1.65744 1.97960 2.35730 2.61673 3.15838 

123 0.67649 1.28847 1.65734 1.97944 2.35705 2.61639 3.15781 

124 0.67647 1.28842 1.65723 1.97928 2.35680 2.61606 3.15726 

125 0.67646 1.28836 1.65714 1.97912 2.35655 2.61573 3.15671 

126 0.67644 1.28831 1.65704 1.97897 2.35631 2.61541 3.15617 

127 0.67643 1.28825 1.65694 1.97882 2.35607 2.61510 3.15565 

128 0.67641 1.28820 1.65685 1.97867 2.35583 2.61478 3.15512 

129 0.67640 1.28815 1.65675 1.97852 2.35560 2.61448 3.15461 

130 0.67638 1.28810 1.65666 1.97838 2.35537 2.61418 3.15411 

131 0.67637 1.28805 1.65657 1.97824 2.35515 2.61388 3.15361 

132 0.67635 1.28800 1.65648 1.97810 2.35493 2.61359 3.15312 

133 0.67634 1.28795 1.65639 1.97796 2.35471 2.61330 3.15264 

134 0.67633 1.28790 1.65630 1.97783 2.35450 2.61302 3.15217 

135 0.67631 1.28785 1.65622 1.97769 2.35429 2.61274 3.15170 

136 0.67630 1.28781 1.65613 1.97756 2.35408 2.61246 3.15124 

137 0.67628 1.28776 1.65605 1.97743 2.35387 2.61219 3.15079 

138 0.67627 1.28772 1.65597 1.97730 2.35367 2.61193 3.15034 

139 0.67626 1.28767 1.65589 1.97718 2.35347 2.61166 3.14990 

140 0.67625 1.28763 1.65581 1.97705 2.35328 2.61140 3.14947 

141 0.67623 1.28758 1.65573 1.97693 2.35309 2.61115 3.14904 

142 0.67622 1.28754 1.65566 1.97681 2.35289 2.61090 3.14862 

143 0.67621 1.28750 1.65558 1.97669 2.35271 2.61065 3.14820 

144 0.67620 1.28746 1.65550 1.97658 2.35252 2.61040 3.14779 

145 0.67619 1.28742 1.65543 1.97646 2.35234 2.61016 3.14739 

146 0.67617 1.28738 1.65536 1.97635 2.35216 2.60992 3.14699 

147 0.67616 1.28734 1.65529 1.97623 2.35198 2.60969 3.14660 

148 0.67615 1.28730 1.65521 1.97612 2.35181 2.60946 3.14621 

149 0.67614 1.28726 1.65514 1.97601 2.35163 2.60923 3.14583 

150 0.67613 1.28722 1.65508 1.97591 2.35146 2.60900 3.14545 

151 0.67612 1.28718 1.65501 1.97580 2.35130 2.60878 3.14508 

152 0.67611 1.28715 1.65494 1.97569 2.35113 2.60856 3.14471 

153 0.67610 1.28711 1.65487 1.97559 2.35097 2.60834 3.14435 

154 0.67609 1.28707 1.65481 1.97549 2.35081 2.60813 3.14400 

155 0.67608 1.28704 1.65474 1.97539 2.35065 2.60792 3.14364 

156 0.67607 1.28700 1.65468 1.97529 2.35049 2.60771 3.14330 

157 0.67606 1.28697 1.65462 1.97519 2.35033 2.60751 3.14295 

158 0.67605 1.28693 1.65455 1.97509 2.35018 2.60730 3.14261 

159 0.67604 1.28690 1.65449 1.97500 2.35003 2.60710 3.14228 

160 0.67603 1.28687 1.65443 1.97490 2.34988 2.60691 3.14195 

 

 



 
 

 
 

 
 

 

Lampiran 12 ( F Tabel ) 

 

Titik Persentase Distribusi F untuk Probabilita = 
0,05 

 

 
 

df 

untuk 

peny
eb
ut 
(N
2) 

 
df untuk pembilang (N1) 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 

1 161 199 216 225 230 234 237 239 241 242 243 244 245 245 246 

2 18.51 19.00 19.16 19.25 19.30 19.33 19.35 19.37 19.38 19.40 19.40 19.41 19.42 19.42 19.43 

3 10.13 9.55 9.28 9.12 9.01 8.94 8.89 8.85 8.81 8.79 8.76 8.74 8.73 8.71 8.70 

4 7.71 6.94 6.59 6.39 6.26 6.16 6.09 6.04 6.00 5.96 5.94 5.91 5.89 5.87 5.86 

5 6.61 5.79 5.41 5.19 5.05 4.95 4.88 4.82 4.77 4.74 4.70 4.68 4.66 4.64 4.62 

6 5.99 5.14 4.76 4.53 4.39 4.28 4.21 4.15 4.10 4.06 4.03 4.00 3.98 3.96 3.94 

7 5.59 4.74 4.35 4.12 3.97 3.87 3.79 3.73 3.68 3.64 3.60 3.57 3.55 3.53 3.51 

8 5.32 4.46 4.07 3.84 3.69 3.58 3.50 3.44 3.39 3.35 3.31 3.28 3.26 3.24 3.22 

9 5.12 4.26 3.86 3.63 3.48 3.37 3.29 3.23 3.18 3.14 3.10 3.07 3.05 3.03 3.01 

10 4.96 4.10 3.71 3.48 3.33 3.22 3.14 3.07 3.02 2.98 2.94 2.91 2.89 2.86 2.85 

11 4.84 3.98 3.59 3.36 3.20 3.09 3.01 2.95 2.90 2.85 2.82 2.79 2.76 2.74 2.72 

12 4.75 3.89 3.49 3.26 3.11 3.00 2.91 2.85 2.80 2.75 2.72 2.69 2.66 2.64 2.62 

13 4.67 3.81 3.41 3.18 3.03 2.92 2.83 2.77 2.71 2.67 2.63 2.60 2.58 2.55 2.53 

14 4.60 3.74 3.34 3.11 2.96 2.85 2.76 2.70 2.65 2.60 2.57 2.53 2.51 2.48 2.46 

15 4.54 3.68 3.29 3.06 2.90 2.79 2.71 2.64 2.59 2.54 2.51 2.48 2.45 2.42 2.40 

16 4.49 3.63 3.24 3.01 2.85 2.74 2.66 2.59 2.54 2.49 2.46 2.42 2.40 2.37 2.35 

17 4.45 3.59 3.20 2.96 2.81 2.70 2.61 2.55 2.49 2.45 2.41 2.38 2.35 2.33 2.31 

18 4.41 3.55 3.16 2.93 2.77 2.66 2.58 2.51 2.46 2.41 2.37 2.34 2.31 2.29 2.27 

19 4.38 3.52 3.13 2.90 2.74 2.63 2.54 2.48 2.42 2.38 2.34 2.31 2.28 2.26 2.23 

20 4.35 3.49 3.10 2.87 2.71 2.60 2.51 2.45 2.39 2.35 2.31 2.28 2.25 2.22 2.20 

21 4.32 3.47 3.07 2.84 2.68 2.57 2.49 2.42 2.37 2.32 2.28 2.25 2.22 2.20 2.18 

22 4.30 3.44 3.05 2.82 2.66 2.55 2.46 2.40 2.34 2.30 2.26 2.23 2.20 2.17 2.15 

23 4.28 3.42 3.03 2.80 2.64 2.53 2.44 2.37 2.32 2.27 2.24 2.20 2.18 2.15 2.13 

24 4.26 3.40 3.01 2.78 2.62 2.51 2.42 2.36 2.30 2.25 2.22 2.18 2.15 2.13 2.11 

25 4.24 3.39 2.99 2.76 2.60 2.49 2.40 2.34 2.28 2.24 2.20 2.16 2.14 2.11 2.09 

26 4.23 3.37 2.98 2.74 2.59 2.47 2.39 2.32 2.27 2.22 2.18 2.15 2.12 2.09 2.07 

27 4.21 3.35 2.96 2.73 2.57 2.46 2.37 2.31 2.25 2.20 2.17 2.13 2.10 2.08 2.06 

28 4.20 3.34 2.95 2.71 2.56 2.45 2.36 2.29 2.24 2.19 2.15 2.12 2.09 2.06 2.04 

29 4.18 3.33 2.93 2.70 2.55 2.43 2.35 2.28 2.22 2.18 2.14 2.10 2.08 2.05 2.03 

30 4.17 3.32 2.92 2.69 2.53 2.42 2.33 2.27 2.21 2.16 2.13 2.09 2.06 2.04 2.01 

31 4.16 3.30 2.91 2.68 2.52 2.41 2.32 2.25 2.20 2.15 2.11 2.08 2.05 2.03 2.00 

32 4.15 3.29 2.90 2.67 2.51 2.40 2.31 2.24 2.19 2.14 2.10 2.07 2.04 2.01 1.99 

33 4.14 3.28 2.89 2.66 2.50 2.39 2.30 2.23 2.18 2.13 2.09 2.06 2.03 2.00 1.98 

34 4.13 3.28 2.88 2.65 2.49 2.38 2.29 2.23 2.17 2.12 2.08 2.05 2.02 1.99 1.97 

35 4.12 3.27 2.87 2.64 2.49 2.37 2.29 2.22 2.16 2.11 2.07 2.04 2.01 1.99 1.96 

36 4.11 3.26 2.87 2.63 2.48 2.36 2.28 2.21 2.15 2.11 2.07 2.03 2.00 1.98 1.95 



 
 

 
 

 
 

 

Lampiran 13 ( R Tabel ) 

 

 

N 
The Level of 

Significance 

 

N 
The Level of 

Significance 

5% 1% 5% 1% 

3 0.997 0.999 38 0.32 0.413 

4 0.95 0.99 39 0.316 0.408 

5 0.878 0.959 40 0.312 0.403 

6 0.811 0.917 41 0.308 0.398 

7 0.754 0.874 42 0.304 0.393 

8 0.707 0.834 43 0.301 0.389 

9 0.666 0.798 44 0.297 0.384 

10 0.632 0.765 45 0.294 0.38 

11 0.602 0.735 46 0.291 0.376 

12 0.576 0.708 47 0.288 0.372 

13 0.553 0.684 48 0.284 0.368 

14 0.532 0.661 49 0.281 0.364 

15 0.514 0.641 50 0.279 0.361 

16 0.497 0.623 55 0.266 0.345 

17 0.482 0.606 60 0.254 0.33 

18 0.468 0.59 65 0.244 0.317 

19 0.456 0.575 70 0.235 0.306 

20 0.444 0.561 75 0.227 0.296 

21 0.433 0.549 80 0.22 0.286 

22 0.432 0.537 85 0.213 0.278 

23 0.413 0.526 90 0.207 0.267 

24 0.404 0.515 95 0.202 0.263 

25 0.396 0.505 100 0.195 0.256 

26 0.388 0.496 125 0.176 0.23 

27 0.381 0.487 150 0.159 0.21 

28 0.374 0.478 175 0.148 0.194 

29 0.367 0.47 200 0.138 0.181 

30 0.361 0.463 300 0.113 0.148 

31 0.355 0.456 400 0.098 0.128 

32 0.349 0.449 500 0.088 0.115 

33 0.344 0.442 600 0.08 0.105 

34 0.339 0.436 700 0.074 0.097 

35 0.334 0.43 800 0.07 0.091 



 
 

 
 

 
 

 

36 0.329 0.424 900 0.065 0.086 

37 0.325 0.418 1000 0.062 0.081 

 


	1. Pertnyataan berikut mohon diisi dengan jujur sesuai keadaan dan kenyataan yang ada

