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ABSTRACT 

CONSUMPTION BEHAVIOR IN THE TIME OF THE COVID-19 PANDEMIC 
REVIEW FROM MOTIVATION 

 

Fitrotul Jannah 

Faculty of Psychology, Yudharta Pasuruan University 

The Covid-19 pandemic in Indonesia has led to new policies from the 
government such as imposing Large-Scale Social Restrictions (PSBB) and work 
from home (WFH) rules and making many people now spend more time at home. 
Community activities have become more limited and even shopping activities are 
also carried out from home through online shopping. This is related to the 
consumptive behavior of mothers in Baujeng Hamlet. This study aims to find out 
scientifically about the influence of motivation on consumptive behavior during 
the Covid-19 pandemic for mothers in Baujeng Hamlet, Baujeng Village, Beji 
District. The subjects in this study were 237. Data collection used a consumptive 
behavior scale and a motivation scale. The consumer behavior scale has a 
reliability coefficient of 0.956 and the motivation scale has a reliability coefficient 
of 0.952. The results show the F value of 118.982 with a significance of 
0.000<0.05, thus the hypothesis which states that there is an influence of 
motivation on consumptive behavior is accepted, with an effective contribution of 
67.2%. 

Keywords: Motivation, Consumptive Behavior. 
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INTISARI 

PERILAKU KONSUMTIF DI MASA PANDEMI COVID-19  
DITINJAU DARI MOTIVASI  

 
Fitrotul Jannah 

Fakultas Psikologi Universitas Yudharta Pasuruan 

Pandemi Covid-19 di Indonesia menyebabkan adanya kebijakan baru dari 

pemerintah seperti memberlakukan Pembatasan Sosial Berskala Besar (PSBB) 

dan aturan work from home (WFH) dan membuat banyak orang kini lebih banyak 

menghabiskan waktu di rumah. Aktivitas masyarakat menjadi lebih terbatas 

bahkan aktivitas berbelanja juga banyak dilakukan dari rumah melalui belanja 

online. Hal ini dikaitkan dengan perilaku konsumtif pada para ibu di Dusun 

Baujeng. Penelitian ini bertujuan untuk mengetahui secara ilmiah tentang 

pengaruh motivasi pada perilaku konsumtif di masa pandemi Covid-19 ibu-ibu di 

Dusun Baujeng Desa Baujeng Kecamatan Beji. Subjek dalam penelitian ini 

sebanyak 237. Pengumpulan data menggunakan skala perilaku konsumtif dan 

skala motivasi. Skala perilaku konsumtif memiliki koefisien reliabilitas sebesar 

0,956 dan skala motivasi memiliki koefisien reliabilitas sebesar 0,952. Hasil 

menunjukkan nilai F sebesar 118,982 dengan signifikasi sebesar 0,000 ˂ 0,05, 

dengan demikian hipotesis yang menyatakan ada pengaruh motivasi terhadap 

perilaku konsumtif diterima, dengan sumbangan efektif sebesar 67,2%. 

Kata Kunci: Motivasi, Perilaku Konsumtif. 

 

 

 

 

 

 

 

 

 



15 
 

15 
 

 


