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INTISARI 

Perkembangan pemasaran menunjukkan bahwa konsumen tidak hanya 

membeli produk, tetapi juga merasakan emosi yang muncul ketika mengkonsumsi 

suatu merek. Salah satu cara yang mungkin untuk menciptakan emosi yang 

muncul saat mengkonsumsi suatu merek adalah melalui storytelling. Penelitian ini 

bertujuan untuk mengetahui pengaruh antara variabel-variabel yang diteliti. 

Variabel-variabel tersebut antara lain : Green Storytrlling Marketing, Electronic 

Word of Mouth, Purchase Intention dan Brand Equity . 

Jenis penelitian ini adalah penelitian asosiatif dengan pendekatan 

kuantitatif, teknik pengumpulan data yang digunakan adalah kuisioner yang 

disebarkan secara online menggunakan Google Formulir. Sampel dalam 

penelitian adalah followers Instagram @npureofficial dengan jumlah 100 

responden dengan teknik probability sampling. Teknik analisis yang digunakan 

adalah teknik Path analysis dan dengan menggunakan aplikasi SPSS  24.  

Hasil penelitian menunjukkan green storytelling marketing 

berpengaruh positif dan signifikan terhadap Brand Equity dengan nilai 

probabilitas 0,000. Electronic word of mouth berpengaruh positif dan signifikan 

terhadap Brand Equity dengan nilai probabilitas 0,000. green storytelling 

marketing berpengaruh positif dan signifikan terhadap purchase intention dengan 

nilai probabilitas 0,000. Electronic wowrd of mouth berpengaruh positif dan 

signifikan terhadap purchase intention dengan nilai probabilitas 0,002. Brand 

Equity berpengaruh positif dan signifikan terhadap purchase intention dengan 

nilai probabilitas 0,000.  

KATA KUNCI : Green Storytelling  Marketing,  E-Wom, Brand Equity, 

Purchase Intention 
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ABSTRACT 

Marketing developments show that consumers not only buy products, 

but also feel the emotions that arise when consuming a brand. One possible way 

to create the emotions that arise when consuming a brand is through storytelling. 

This study aims to determine the influence between the variables studied. These 

variables include: Green Storytelling Marketing, Electronic Word of Mouth, 

Purchase Intention and Brand Equity. 

This type of research is associative research with a quantitative 

approach, the data collection technique used is a questionnaire which is 

distributed online using Google Forms. The sample in this research is 

@npureofficial Instagram followers with a total of 100 respondents using 

probability sampling technique. The analysis technique used is the Path analysis 

technique and by using the SPSS 24 application. 

The results showed that green storytelling marketing had a positive 

and significant effect on Brand Equity with a probability value of 0.000. 

Electronic word of mouth has a positive and significant effect on Brand Equity 

with a probability value of 0.000. green storytelling marketing has a positive and 

significant effect on purchase intention with a probability value of 0.000. 

Electronic word of mouth has a positive and significant effect on purchase 

intention with a probability value of 0.002. Brand Equity has a positive and 

significant effect on purchase intention with a probability value of 0.000. 

KEY WORD : Green Storytelling Marketing, E-Wom, Brand Equity, Purchase Intention
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