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RINGKASAN 

 
Ilmiyah. Program study ilmu Aministrasi Bisnis Unversitas Yudharta Pasuruan    

agustus     . Pengaruh moeslim customer perceived value dan perilaku religious 

terhadap kepuasan nasabah(Studi kasus pada nasabah Bank Syariah di wilayah 

provinsi jawa timur). 

 
 

Persaingan dalam dunia bisnis saat ini semakin ketat. Hal ini juga 

dirasakan kalangan bisnis perbankan syariah yang memiliki persepni nilai 

pelangan yang lebih baik sehingga dapat memenuhi kepuasan nasabah. Selain itu, 

perilaku religious nasabah mempunyai peranan penting dalam meningkatkan 

kepuasan nasabah terhadap produk Bank. 

 
Tujuan penelitian ini ada   yaitu :  ) Menganalisis variabel pengaruh 

moslim customer perceived value terhadap kepuasan nasabah pengguna jasa Bank 

Syariah.  )Menganalisis variabel pengaruh perilaku religius terhadap kepuasan 

nasabah pengguna jasa Bank Syariah .  ) Menganalisis variabel pengaruh moslim 

customer perceived value dan perilaku religius secara simultan terhadap kepuasan 

nasabah pengguna jasa Bank Syariah. 

 

Jenis penelitian yang digunakan dalam penelitian ini adalah jenis 

penelitian eksplanatory. Metode pengambilan data dengan teknik survey. Populasi 

dan sampel dalam penelitian ini adalah nasabah Bank Syariah di wilayah jawa 

timur dengan jumlah sampel    . Metode analisis data yang digunakan adalah 

regresi berganda. 

 
 

Kata kunci : moeslim customer perceived value perilaku religious dan kepuasan 

nasabah. 
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ABSTRACT 

 

Ilmiyah. Business Aministration Science Study Program, Universitas Yudharta 

Pasuruan    August     . The influence of Muslim customer perceived value and 

religious behavior on customer satisfaction (Case study of Sharia Bank customers 

in the province of East Java). 

Competition in today's business world is getting tougher. This is also felt 

by the Islamic banking business, which has a better customer value perception so 

that it can meet customer satisfaction. In addition, the religious behavior of 

customers has an important role in increasing customer satisfaction with Bank 

products. 

The objectives of this study are  , namely:  ) To analyze the influence 

variable of Muslim customer perceived value on customer satisfaction of Islamic 

banking service users.  ) Analyzing the influence variable of religious behavior 

on customer satisfaction of Islamic Bank service users.  ) Analyze the influence 

variable of Muslim customer perceived value and religious behavior 

simultaneously on customer satisfaction of users of Islamic banking services. 

 

 
The type of research used in this research is explanatory research. 

Methods of data collection with survey techniques. The population and sample in 

this study were customers of Islamic banks in East Java with a total sample size of 

   . The data analysis method used was multiple regression. 

 

 

 

 
Keywords: Muslim Customer Perceived Value, Religious Behafor, Customer 

Satisfaction 
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