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ABSTRAK 

 

Tujuan penelitian ini adalah untuk mengetahui sejauh mana pengaruh 

electronic word of mouth, influencer marketing, dan persepsi harga dalam digital 

marketing terhadap buying decision pada belanja online. Penentuan sampel 

dengan teknik purposive sampling. Teknik pengumpulan data menggunakan 

kuesioner. Sampel yang digunakan adalah 96 responden. Metode analisis yang 

digunakan adalah analisis regresi linier berganda. Secara parsial electronic word 

of mouth, Influencer marketing dan persepsi harga berpengaruh signifikan 

terhadap buying decision. Dan Secara simultan  Electronic word of mouth, 

influencer marketing, dan persepsi harga berpengaruh signifikan terhadap buying 

decision.   

  

Kata Kunci: Electronic word of mouth, influencer marketing, persepsi harga, dan 

buying decision 
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ABSTRACT 

 

 The purpose of this study was to determine the extent of the influence of 

electronic word of mouth, influencer marketing, and price perceptions in digital 

marketing on purchasing decisions on online shopping Shopee. Determination 

with purposive sampling technique. The technique of using data using a 

questionnaire. The sample used was 96 respondents. The analytical method used 

is multiple linear regression analysis. Partially electronic word of mouth, 

influencer marketing and price perceptions have a significant effect on 

purchasing decisions. And simultaneously Electronic word of mouth, influencer 

marketing, and price perception have a significant effect on purchasing decisions. 

 

Keywords: Electronic word of mouth, influencer marketing, price perception, and 

purchasing   decision 
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