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RINGKASAN

Siti Zulaikhah, Program Study llmu Administrasi Bisnis Universitas Yudharta,
2020. Pengaruh Destination Image Dan Islamic Value Terhadap Perceived Value
Dan Satisfaction* (Survey Pada MoslemTouristOf Halal Tourism diBanyuwangi.
Pembimbing: Any Urwatul Wusko, S.Sos., M.AB.

Di Indonesia halal tourism sudah mulai berkembang, hal ini bisa terjadi
karena semakin banyaknya wisatawan yang mulai meminati halal tourism.
Indonesia memiliki banyak wisata alam yang bernuansakan syariah seperti situs-
situs peninggalan kerajaan Islam dan pusat pesantren Islam.

Sampel dari penelitian ini sebanyak 189pengunjung di halal tourism di
Banyuwangi Jawa Timur. Teknik pengambilan sampel secara accidental
sampling, vyaitu teknik penentuan sampel berdasarkan kebetulan. Kuesioner
merupakan instrumen utama untuk mengumpulkan data, dan data sekunder
diperoleh dari Dinas Pariwisata Banyuwangi di Jawa Timur. Statistik deskriptif
dan PLS (Partial Least Square) menggunakan software WARP PLS 7.0
digunakan untuk analisis data hasil penelitian.

Hasil penelitian menunjukkan bahwa: (1). Destination Image berpengaruh
signifikan terhadap Perceived Value, (2). Islamic Value berpengaruh signifikan
terhadap Perceived Value. (3). Destination Image berpengaruhsignifikan terhadap
Satisfaction. (4). Islamic Value berpengaruh signifikan terhadap Satisfaction. (5)
Perceived Value berpengaruh signifikan terhadap Satisfaction. Dan 2 hasil dari
hubungan yang tidak dihipotesiskan yaitu (2). Destination
ImageberpengaruHsignifikan terhadap Satisfaction melalui Perceived Value , (2).
Islamic Value berpengaruh signifikan terhadap Satisfaction melalui Perceived
Value, Temuan ini mengkonfirmasi dan memperluas teori Relationship Marketing.

Dalam meningkatkan Satisfaction, manajemen halal tourism perlu
meningkatkan strategi pemasaran kreatif dengan meningkatkan Destination
Image, meningkatkan strategi online dan berbasis webserta meningkatkan
kemampuan persuasif dari tim marketing.

Kata Kunci:Destination Image, Islamic Value, Perceived Value, Satisfaction,
Halal Tourism.

vii



ABSTRACT

Siti Zulaikhah, Business Administration Study Program of the University of
Yudharta, 2020. The influence of Destination Image and Islamic Value against
Perceived Value and Satisfaction "(Survey on Moslem Tourist of Halal Tourism
in Banyuwangi. Supervisor: Any Urwatul Wusko, S. Sos ., M. AB.

In indonesia halal tourism has begun to grow, this can happen because
more and more tourists are starting to be interested in halal tourism. Indonesia has
many sharia-style natural attractions such as Islamic royal heritage sites and
Islamic boarding schools.

Samples from this study were 189 visitors in halal tourism in Banyuwangi
East Java. accidental sampling technique, the sampling technique based on
accident. The questionnaire was the main instrument for collecting data, and
secondary data was obtained from the Banyuwangi Tourism Office in East Java.
Descriptive statistics and PLS (Partial Least Square) using WARP PLS 7.0
software are used for data analysis of research results.

The results showed that: (1). Destination Image has a significant effect on
Perceived Value, (2). Islamic Value has a significant effect on Perceived Value.
(3). Destination Image has a significant effect on Satisfaction. (4). Islamic Value
has a significant effect on Satisfaction. (5) Perceived Value has a significant effect
on Satisfaction. And 2 results from the relationship that is not hypothesized,
namely (1). Destination Image has significant effect on Satisfaction through
Perceived Value, (2). Islamic Value has a significant effect on Satisfaction
through Perceived Value. These findings confirm and expand Relationship
Marketing theory.

In improving satisfaction, halal tourism management needs to improve
creative marketing strategies by increasing Destination Image, improving online
and web-based strategies and increasing the persuasive ability of the marketing
team.

Keywords: Destination Image, Islamic Value, Perceived Value, Satisfaction, Halal
Tourism.
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