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Emina di Toko Kosmetik Arum Lawang). 

 

 PT Paragon Technology and Innovation memiliki berbagai produk salah 

satunya adalah Emina. Emina merupakan produk kosmetik yang dikhususkan 

untuk remaja dengan formula yang dibuat ringan namun tetap pigmented, sebagai 

pendatang baru emina sudah mengantongi sertifikasi halal dari MUI. 

 Penelitian ini bertujuan untuk mengetahui dan menjelaskan pengaruh 

antara variabel-variabel yang diteliti dalam penelitian. Variabel-variabel tersebut 

antara lain Halal Awareness, Halal Certification dan Minat Beli. Jenis penelitian 

ini menggunakan analisis deskriptif dengan pendekatan kuantitatif. Sampel yang 

digunakan dalam penelitian sebanyak 115 responden. Sedangkan teknik analisis 

yang digunakan menggunakan aplikasi Spss 22.0 for Windows. 

 Hasil dari penelitian ini menunjukkan bahwa halal awareness berpengaruh 

positif signifikan terhadap minat beli dari hasil uji T didapatkan hasil t-hitung > t-

tabel yaitu 2,042 > 1,658 dengan nilai sig. < 0,05 yaitu 0,044 < 0,05. Halal 

certification berpengaruh positif signifikan terhadap minat beli dari hasil uji T 

didapatkan hasil t-hitung > t-tabel yaitu 2,292 > 1,658 dengan nilai sig. < 0,05 

yaitu 0,024 < 0,05. Halal awareness dan halal certification secara simultan 

berpengaruh terhadap minat beli dimana hasil fhitung > ftabel yaitu 11,968 > 3,08 

dengan nilai sig. < 0,05 atau 0,000 < 0,05 dan hasil uji determinasi halal 

awareness dan halal certification berpengaruh sebesar 17,6% terhadap minat beli. 

 

 

Kata kunci : Halal Awareness, Halal Certification dan Minat Beli. 

 

  



SUMMARY 

  
Maya Devi Agustin . Yudharta University Business Administration Study 

Program . August 2020. The Influence of Halal Awareness and Halal Certification 

on Emina's Cosmetics Purchase Interest ( Survey on Muslim Teenagers Who Buy 

Emina's Products at Arum Lawang Cosmetics Shop ) . 
  

PT Paragon Technology and Innovation has various products, one of 

which is Emina . Emina is a cosmetic product specifically for teenagers with a 

formula that is made light but still pigmented. As a newcomer, Emina has 

received a halal certification from the MUI. 
This study aims to determine and explain the influence between the 

variables studied in the study. These variables include Halal Awareness, Halal 

Certification and Purchase Intention. This type of research uses descriptive 

analysis with a quantitative approach. The sample used in the study was 115 

respondents. While the analysis technique used is the Spss 22.0 for Windows 

application. 

              The results of this study indicate that halal awareness has a significant 

positive effect on buying interest. From the T test results, the t-count> t-table 

results are 2.042> 1.658 with a sig value. <0.05, that is 0.044 <0.05. Halal 

certification has a significant positive effect on buying interest. From the T test 

results, the result of t-count > t-table is 2.292 > 1.658 with a sig value <0.05, that 

is 0.024 <0.05. Halal awareness and halal certification simultaneously have an 

effect on buying interest where the result of the count> ftabel is 11.968> 3.08 with 

a sig. <0.05 or 0.000 <0.05 and the results of the determination test for halal 

awareness and halal certification have an effect of 17.6% on purchase intention. 

 
  
Keywords: Halal Awareness , Halal Certification and Purchase Intention . 
 

 

 


