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ABSTRAK 

 Penelitian ini bertujuan untuk menguji pengaruh customer experience, store 

atmosphere, dan servicescape terhadap kepuasan pelanggan kedai mie gacoan 

malang. Adapaun manfaat yang diperoleh dari penelitian ini adalah memberikan 

informasi atau gambaran mengenai customer experience, store atmosphere, dan 

servicescape terhadap kepuasan pelanggan kedai mie gacoan malang. 

 Populasi dari penelitian ini adalah seluruh pelanggan yang berkunjung dan 

bertransaksi di kedai mie gacoan malang. Metode pengumpulan data penulisan 

mengunakan penyebaran kuisioner. Analisis data yang digunakan dalam penelitian 

adalah regresi linier berganda. Dengana hasil penelitian menunjukkan adanya 

pengaruh secara simultan antara variabel customer experience, store atmosphere, 

dan servicescape terhadap kepuasan pelanggan dengan nilai Sig. <0,05 (0,000 < 

0,05) dan Fhitung 36,138 > Ftabel 2,65. 

 

 

 

Kata Kunci : Customer Experience, Store Atmosphere, Servicescape, Kepuasan 

Pelanggan. 
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ABSTRACT 

 

The issue to be examined in this study is about the motives for the use of 

This study aims to examine the effect of customer experience, store atmosphere, and 

servicescape on customer satisfaction at the gacoan noodle shop in Malang.As for 

the benefits obtained from this study is to provide information or an overview of the 

customer experience, store atmosphere, and servicescape on customer satisfaction 

at the Malang gacoan noodle shop.  

The population of this study are all customers who visit and transact at the 

gacoan noodle shop in Malang.Writing data collection methods using 

questionnaires. The data analysis used in this research is multiple linear 

regression.With the results of the study showed a simultaneous influence between 

the variable customer experience, store atmosphere, and servicescape on customer 

satisfaction with the value of Sig. <0.05 (0.000 <0.05) and Fcount 36.138> Ftable 

2.65. 

 

 

 

Keywords: Customer Experience, Store Atmosphere, Servicescape, Customer 

Satisfaction. 
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