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Abstract 

 

Afwa Masruroh. Study Program of Social Sciences Political Science, Yudharta 

University. 15 August 2020 The Influence of Subjective Norms, Perceptions of 

Ease and Perceptions of Benefits on Behavioral Intention (Study of go-food users 

who use go-pay fintech in Pasuruan City). On July 28, 2020. 

The concept of online motorcycle taxi technology is an interesting 

application, because the services offered are easy to use and the benefits of online 

motorcycle taxis. Go-jek is one of the pioneers of the online transportation system 

(e-business) which presents a cash payment system and virtual wallet (e-wallet). 

To be able to compete and increase the development of online motorcycle taxis, 

managers pay attention to factors that can trigger Behavioral Intention such as 

Subjective Norms, Perceptions of Ease and Perceptions of Benefits. Subjective 

Norms can increase Behavioral Intention, such as individual perceptions of the 

people around them such as friends, family and  

the relationship between Subjective Norms, Perceived Ease and Perceived 

Benefits of Behavioral Intention in go-food users who use go-pay fintech in the 

environment, so they decide to visit again. 

The purpose of this study was to determine Pasuruan City. This research 

is a quantitative study with a descriptive approach with the path analysis method. 

The data collection technique used a questionnaire method. The research subjects 

were 116 go-food users who used go-pay fintech in Pasuruan City.  

From the results of the study it can be concluded that from the results of 

the F test, the variable subjective norms, perceived ease and perceived benefits 

simultaneously affect Behavioral Intention. 

 

 

Keywords: Subjective Norms, Perceived Ease, Perceived Benefits, Behavioral 

Intention 
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ABSTRAK 

 

Afwa Masruroh. Program Studi Ilmu social Ilmu politik Universitas yudharta. 15 

Agustus 2020 Pengaruh Norma Subyektif, Persepsi Kemudahan dan Persepsi 

Manfaat terhadap Behavioral Intention (Studi pada  pengguna go-food yang 

menggunakan  fintech go-pay di Kota Pasuruan). Pada 28 Juli 2020. 

Konsep teknologi ojek online merupakan aplikasi yang menarik, karena 

pelayanan yang ditawarkan kemudahan pemakaian dan manfaat ojek online. Go-

jek adalah salah satu pelopor sistem transportasi online (e-business) yang 

menghadirkan sistem pembayaran tunai dan dompet virtual (e-wallet). Untuk 

dapat bersaing dan meningkatkan perkembangan ojek online, pengelola 

memperhatikan faktor yang dapat memicu Behavioral Intention seperti Norma 

Subyektif, Persepsi Kemudahan dan Persepsi Manfaat. Norma Subyektif dapat 

meningkatkan Behavioral Intention sepwrti peesepsi individu terhadap orang-

orang disekitar seperti teman, keluarga dan lingkungan sehingga memutuskan 

untuk berkunjung kembali. 

Tujuan penelitian ini adalah untuk mengetahui hubungan antara Norma 

Subyektif, Persepsi Kemudahan dan Persepsi Manfaat terhadap Behavioral 

Intention pada pengguna go-food yang menggunakan fintech go-pay di Kota 

Pasuruan. Penelitian ini merupakan penelitian kuantitatif dengan pendekatan 

deskriptif dengan metode analisis jalur (path). Teknik pengumpulan data dengan 

metode kuesioner. Subyek penelitian berjumlah 116 orang pengguna go-food yang 

menggunakan fintech go-pay di Kota Pasuruan. 

Dari hasil penelitian dapat disimpulkan bahwa dari hasi uji F variabel 

Norma subyektif, Persepsi Kemudahan dan Persepsi Manfaat secara simultan 

berpengaruh terhadap Behavioral Intention. 

 

Kata kunci: Norma Subyektif, Persepsi Kemudahan, Persepsi Manfaat, 

Behavioral Intention 
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