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ABSTRAK 

 

Jawa Timur merupakan provinsi di Indonesia yang terkenal akan pusatnya 

obyek wisata, salah satunya yakni kota Pasuruan. Sebagai salah satu kota yang 

menjadi destinasi liburan masyarakat lokal bahkan mancanegara, yang mampu 

menarik wisatawan untuk mengunjunginya. Wisata kebun kurma adalah obyek 

pariwisata yang tergolong dalam kategori unik dan langka, yang jarang ditemukan 

di seluruh pelosok dunia selain wilayah Saudi Arabia dan sekitarnya. Banyak 

faktor yang mempengaruhi keputusan wisatawan untuk berkunjung ke destinasi 

wisata kebun kurma tersebut, tak heran jika wisata kebun kurma menjadi salah 

satu alternatif tempat wisata untuk dikunjungi di kota Pasuruan Jawa Timur. 

Tujuan penelitian ini adalah untuk mengetahui pengaruh aksesibilitas, 

media sosial, dan daya tarik wisata terhadap keputusan berkunjung pada wisata 

kebun kurma di Pasuruan, yang nanti hasilnya dapat digunakan sebagai bahan 

evaluasi pihak obyek wisata kebun kurma untuk lebih meningkatkan kinerjanya. 

Jenis penelitian yang digunakan adalah penelitian penjelasan (Explanatory 

Research) yang menggunakan pendekatan kuantitatif untuk menjelaskan 

hubungan antar variabel penelitian. Teknik pengambilan sampel dalam penelitian 

ini adalah non probability sampling yaitu dengan accidental sampling. Jumlah 

sampel dalam penelitian ini sebanyak 95 responden. Jenis data yang digunakan 

dalam penelitian ini adalah data primer, dan analisis datapada penelitian ini 

menggunakan analisis regresi linier berganda dengan bantuan SPSSversi 22. 

Hasil dalam penelitian ini menunjukkan bahwa: (1) 

aksesibilitasmempunyai nilai negatif dan tidak signifikan terhadap keputusan 

berkunjung pada wisata kebun kurma Pasuruan, (2) media sosialmempunyai nilai 

positif dan berpengaruh signifikan terhadapkeputusan berkunjung, serta (3) daya 

tarik wisatamempunyai nilai positif dan berpengaruh signifikan terhadap 

keputusan berkunjung pada wisata kebun kurma Pasuruan.  

 

 

 

Kata Kunci: Aksesibilitas, Media Sosial, Daya Tarik Wisata, Keputusan 
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ABSTRACT 

 

 

 East Java is a province in Indonesia which is famous for its tourist 

centers, one of which is the city of Pasuruan. As one of the cities that is a holiday 

destination for local people and even foreign countries, which is able to attract 

tourists to visit it. Date palm garden tourism is a tourism object that is classified in 

the unique and rare category, which is rarely found in all corners of the world 

besides Saudi Arabia and beyond. Many factors affect the decision of tourists to 

visit the date palm garden tourist destination, no wonder if the date palm garden 

tour becomes one of the alternative tourist attractions to visit in the city of 

Pasuruan, East Java. 

 The purpose of this study is to determine the effect of accessibility, 

social media, and tourist attraction on the decision to visit the wisata kebun kurma 

Pasuruan, the results of which can be used as an evaluation material for palm 

plantation attractions to further improve its performance. This type of research is 

an explanatory research (Explanatory Research) that uses a quantitative approach 

to explain the relationship between research variables. The sampling technique in 

this study is non probability sampling, namely accidental sampling. The number 

of samples in this study were 95 respondents. The type of data used in this study 

is primary data, and data analysis in this study uses multiple linear regression 

analysis with the help of SPSS version 22. 

 The results in this study indicate that: (1) accessibility has a negative and 

insignificant value on the decision to visit the Pasuruan date palm plantation tour, 

(2) social media has a positive value and significantly influences the decision to 

visit, and (3) tourist attraction has a value positive and significant effect on the 

decision to visit the Pasuruan date palm plantation tour. 

 

 

 

Keywords: Accessibility, Social Media, Tourist Attractions, Visiting Decisions 

 

 

 

 

 

 

 

 



 
 

xii 
 

DAFTAR ISI 

HALAMAN SAMPUL .......................................................................................  i 

LEMBAR PERSETUJUAN................................................................................ ii 

LEMBAR PENGESAHAN ............................................................................... iii 

LEMBAR ORISINALITAS .............................................................................. iv 

HALAMAN PERSEMBAHAN ......................................................................... v 

MOTTO ............................................................................................................. vi 

KATA PENGANTAR ...................................................................................... vii 

ABSTRAK .......................................................................................................... x 

ABSTRACT ....................................................................................................... xi 

DAFTAR ISI  .................................................................................................... xii 

DAFTAR TABEL  ........................................................................................... xiv 

DAFTAR GAMBAR  ....................................................................................... xv 

 

Bab I : PENDAHULUAN  ................................................................................ 1 

1.1 Latar Belakang  ............................................................................................ 1 

1.2 Rumusan Masalah Penelitian  .................................................................... 10 

1.3 Tujuan Penelitian  ...................................................................................... 10 

1.4 Manfaat Penelitian  .................................................................................... 11 

 

Bab II : TINJAUAN PUSTAKA  ................................................................... 12 

2.1 Penelitian Terdahulu ................................................................................... 12 

2.2 Kajian Teoritis ............................................................................................. 23 

2.3 Hubungan antar Variabel ............................................................................ 42 

2.4 Hipotesis Penelitian ..................................................................................... 45 

 

Bab III : METODE PENELITIAN  .............................................................. 47 

3.1 Jenis Penelitian  ........................................................................................... 47 

3.2 Lokasi Penelitian  ........................................................................................ 47 

3.3 Variabel dan Pengukuran  ........................................................................... 47 



 
 

xiii 
 

3.4 Populasi dan Sampel  .................................................................................. 52 

3.5 Teknik Pengumpulan Data  ......................................................................... 53 

3.6 Uji Instrumen .............................................................................................. 55 

3.7 Teknik Analisis  .......................................................................................... 57 

3.8 Uji Asumsi Klasik ....................................................................................... 59 

3.9 Uji Hipotesis ............................................................................................... 61 

 

Bab IV : METODE PENELITIAN  .............................................................. 64 

4.1 Gambaran Umum Sejarah Wisata Kebun Kurma Pasuruan ....................... 64 

4.2 Gambaran Umum Responden  .................................................................... 66 

4.3 Uji Instrumen Validitas Dan Realibilitas .................................................... 69 

4.4 Teknik Analisis Data ................................................................................... 73 

4.5 Uji Asumsi Klasik ....................................................................................... 82 

4.6 Uji Hipotesis ............................................................................................... 86 

4.7 Hasil Uji Koefisiensi Determinasi (R Square) ............................................ 89 

4.8 Pembahasan Hasil Penelitian ...................................................................... 90 

 

Bab V : PENUTUP .......................................................................................... 96 

5.1 Kesimpulan  ................................................................................................ 96 

5.2 Saran  ........................................................................................................... 97 

DAFTAR PUSTAKA ....................................................................................... 98 

 

 

 

 

 

 

 



 
 

xiv 
 

DAFTAR TABEL 

Tabel Keterangan Hal 

2.1 : Penelitian Terdahulu………………………………………… 19 

2.2 : Perbandingan Penelitian Terdahulu Dan Sekarang…………. 22 

3.1 : Definisi Operasional Variabel Dan Indikator………………. 50 

3.2 

4.1 

4.2 

4.3 

4.4 

4.5 

4.6 

4.7 

4.8 

 

4.9 

4.10 

4.11 

4.12 

4.13 

4.14 

: Skor Jawaban Skala Likert………………………………….. 

: DistribusiResponden BerdasarkanUsia……………………… 

: DistribusiResponden Berdasarkan JenisKelamin…………… 

: Hasil Uji Validitas…………………………………………… 

: Hasil Uji Realibitas………………………………………….. 

: Distribusi Jawaban Responden Variabel Aksesibilitas……… 

: Distribusi Jawaban Responden Variabel Media Sosial……... 

: Distribusi Jawaban Responden Variabel Daya Tarik Wisata.. 

: Distribusi Jawaban Responden Variabel Keputusan  

  Berkunjung…………………………………………………... 

: Hasil Analisis Regresi Linier Berganda……………………... 

: Hasil Uji Normalitas………………………………………… 

: Hasil Uji Multikolinieritas…………………………………... 

: Hasil Uji T (Parsial)…………………………………………. 

: Hasil Uji F (Simultan)……………………………………….. 

: Hasil Uji Koefisien Determinasi (R²)…………………………………. 

51 

67 

68 

69 

72 

73 

75 

76 

 

78 

80 

83 

85 

86 

88 

89 

 

 



 
 

xv 
 

DAFTAR GAMBAR 

 

Gambar Keterangan Hal 

1.1 : Badan Pusat Statistik Pariwisata Tahun 2017-2018……… 2 

2.1 

4.1 

4.2 

4.3 

4.4 

4.5 

: Kerangka Model Hipotesis………………………………... 

: Logo Duta Wisata Kebun Kurma Pasuruan……………… 

: Grafik Responden Berdasarkan Usia…………………….. 

: Grafik Responden Berdasarkan Jenis Kelamin………….. 

: Hasil Uji Normalitas Plot………………………………… 

: Hasil Uji Heteroskedastisitas…………………………….. 

45 

64 

67 

68 

83 

84 

  


